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ABSTRAK 

 

Perkembangan Smartphone di Indonesia berkembang dengan pesat dan 

meembawa perubahan dan kemudahan bagi masyarakat untuk saling terhubung. 

Persaingan pasar yang semakin ketat membuat Samsung harus bersaing dan 

memperlihatkan keunggulan produknya untuk merebut perhatian konsumen. 

Penelitian ini bertujuan untuk mengetahui pengaruh atribut produk, harga 

dan promosi terhadap keputusan pembelian Smartphone Samsung di Kota 

Palembang secara parsial maupun simultan. Metode penelitian yang digunakan 

adalah penelitian kuantitatif dengan bantuan SPSS versi 26. Model penelitian 

yang digunakan adalah model regresi linear berganda. Teknik Sampling 

menggunakan convenince sampling. Populasi dalam penelitian ini adalah para 

pengguna Smartphone Samsung di kota Palembang. Sampel menggunakan Rumus 

Hair et., al. diperoleh jumlah 160 responden.  

Hasil penelitian menunjukkan bahwa secara parsial terdapat pengaruh 

positif dan signifikan antara atribut produk dan harga terhadap keputusan 

pembelian. Variabel promosi tidak berpengaruh secara parsial terhadap keputusan 

pembelian. Besarnya pengaruh atribut produk, harga dan promosi terhadap 

keputusan pembelian secara simultan 72,2% dan sisanya 27,8% dipengaruhi 

variabel lain yang tidak diteliti. Kesimpulannya atribut produk, harga dan promosi 

berpengaruh secara simultan terhadap keputusan pembelian Smartphone 

Samsung.  

 

Kata Kunci: Atribut Produk, Harga, Promosi dan Keputusan Pembelian 
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ABSTRACT 

 

The development of Smartphones in Indonesia is growing rapidly and 

bringing change and ease for people to connect with each other. Increasingly 

tight market competition means that Samsung must compete and show the 

superiority of its products to win consumers attention. 

This research aims to determine the influence of product attributes, price 

and promotion on purchasing decisions for Samsung Smartphones in Palembang 

city partially and simultaneously. The research method used is quantitative 

research with the help of SPSS version 26. The research model used is a multiple 

linear regression model. The type of data used in this research is primary data. 

The sampling technique uses convenience sampling. The population in this study 

were Samsung Smartphone users in the city of Palembang. The sample uses the 

Hair et., al. formula. A total of 160 respondents were obtained.  

The research results show that partially there is a positive and significant 

influence between product attributes and price on purchasing decisions. 

Promotion variables have no effect and are not partially significant on 

purchasing decisions. The magnitude of the influence of product attributes, price 

and promotion on purchasing decisions simultaneously is 72.2% and the 

remaining 27.8% is influenced by other variables not studied. In conclusion, 

product attributes, price and promotion simultaneously influence Samsung 

smartphone purchasing decisions.  

 

Keywords : Product Attributes, Price, Promotion and Purchasing Decision 
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