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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Brand Ambasador dan Kualitas 

Pelayanan terhadap Minat Pembelian di Bening’s Clinic Kota Palembang. 

Penelitian ini menggunakan metode penelitian kuantitatif dan penentuan sampel 

dilakukan secara purposive sampling. Teknik penentuan jumlah sampel dengan 

menggunakan Rumus slovin. Jumlah populasi sebesar 380 dengan sampel sebanyak 

195 responden. Berdasarkan uji analisi yang telah dilakukan, untuk hasil (uji t) 

menyatakan bahwa Brand Ambasador secara parsial memiliki pengaruh positif dan 

signifikan terhadap minat pembelian, kualitas pelayanan secara parsial memiliki 

pengaruh positif dan signifikan terhadap minat pembelian. Hasil (Uji F) 

menyatakan bahwa Brand Ambasador dan Kualitas Pelayanan secara bersama-

sama memiliki pengaruh positif dan signifikan terhadap Minat Pembelian di 

Bening’s Clinic Kota Palembang. Hubungan antara Brand Ambassador dan kualitas 

pelayanan terhadap minat pembelian memiliki nilai korelasi sebesar 45,4%. Nilai 

koefisien determinasi (R2) sebesar 20,6% menunjukkan bahwa variabel minat 

pembelian dapat dijelaskan oleh variabel Brand Ambassador dan kualitas 

pelayanan sebesar 20,6%, sedangkan sisanya dijelaskan oleh faktor lain. 

 

Kata Kunci: Brand Ambasador, Keputusan Pembelian, Minat Pembelian 
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ABSTRACT 

 

 

This research aims to determine the influence of Brand Ambassadors and Service 

Quality on Purchase Intention at Bening's Clinic in Palembang City. This study uses 

quantitative research methods, with sample selection conducted through purposive 

sampling. The sample size determination technique uses the Slovin formula. With a 

population of 380, the sample consists of 195 respondents. Based on the analysis 

tests performed, the results (t-test) indicate that Brand Ambassadors partially have 

a positive and significant influence on purchase intention, and service quality 

partially has a positive and significant influence on purchase intention. The results 

(F-test) show that Brand Ambassadors and Service Quality collectively have a 

positive and significant influence on Purchase Intention at Bening's Clinic in 

Palembang City. The relationship between Brand Ambassadors and Service Quality 

on Purchase Intention has a correlation value of 45.4%. The coefficient of 

determination (R2) value of 20.6% indicates that the purchase intention variable 

can be explained by the Brand Ambassador and service quality variables by 20.6%, 

while the remaining percentage is explained by other factors. 

 

Keywords: Brand Ambassador, Purchase Decision, Purchase Interest 
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