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ABSTRAK 

Pengaruh Harga, Fasilitas, Dan Intensitas Internet Terhadap Keputusan 

Pembelian Jasa Ojek Online Pada Saat Pandemi Covid-19 (Studi Kasus 

Konsumen Ojek Online di Kecamatan Talang Kelapa Kota Palembang) 

 

Penilitan ini bertujuan untuk mengetahui Pengaruh Harga, Fasilitas, dan Intensitas 

Internet terhadap Keputusan Pembelian Jasa Ojek Online. Penelitan ini dilakukan pada 

konsumen ojek online di Kecamatan Talang Kelapa kota Palembang, dengan populasi 

145.290 jiwa. Jenis penelitian yang digunakan adalah penelitian kuantitatif dengan 

menyebarkan kuesioner melalui pamflet atau kuesioner yang langsung diberikan ke 

pada masyarakat, pengambilan sampel ini dengan menggunakan Teknik convenience 

sampling yaitu sebanyak 100 responden dari populasi. Metode regresi linear berganda 

yang didahului oleh uji F dan uji T serta analisis koefisien determinasi (R2). Hasil 

analisis data dengan bantuan statistical product and service solutions (SPSS) Versi 19 . 

Hasil penelitian ini menunjukkan bahwa variable Harga dan Intensitas Internet 

berpengaruh signifikan terhadap Keputusan Pembelian jasa ojek online sedangkan 

variable fasilitas tidak berpengaruh dan signifikan terhadap keputusan pembelian jasa 

ojek online. 

 

Kata Kunci : Harga, Fasilitas, Intensitas, Keputusan Pembelian Jasa Ojek Online 
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ABSTRACT 

Influence of Prices, Facilities, and Internet Intensity on Purchase Decisions for 

Online Ojek Services During the Covid-19 Pandemic (Case Study of Online Ojek 

Consumers in Talang Kelapa District, Palembang City) 

This research aims to determine the effect of price, facilities, and internet intensity on 

the decision to purchase online motorcycle taxi services. This research was conducted 

on online motorcycle taxi consumers in Talang Kelapa District, Palembang City, with 

a population of 145,290 people. The type of research used is quantitative research by 

distributing questionnaires through pamphlets or questionnaires that are directly given 

to the community, this sample is taken using a convenience sampling technique, namely 

as many as 100 respondents from the population. The multiple linear regression method 

is preceded by the F test and T test and analysis of the coefficient of determination (R2). 

Results of data analysis with the help of statistical product and service solutions (SPSS) 

Version 19 . The results of this study indicate that the price and internet intensity 

variables have a significant effect on the decision to purchase online motorcycle taxi 

services, while the facility variable has no significant effect on the decision to purchase 

online motorcycle taxi services. 

Keywords: Price, Facilities, Intensity, Decision to Purchase Online Ojek Services 
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