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ABSTRAK

Penelitian ini menganalisis pengaruh live streaming, diskon tanggal kembar, gratis
ongkir, dan ulasan produk terhadap minat beli mahasiswa di Kota Palembang dalam
berbelanja di Shopee. Dengan berkembangnya e-commerce, strategi promosi menjadi
krusial dalam menarik konsumen, Penelitian ini juga menunjukkan relevansi e-
commerce dalam mendukung pencapaian United Nations Sustainable Development
Goals (UN SDGs), khususnya dalam mempercepat pertumbuhan ekonomi (SDG 8).
Data dikumpulkan melalui survei terhadap 96 responden dan dianalisis menggunakan
PLS-SEM. Hasil penelitian menunjukkan bahwa live streaming dan gratis ongkir tidak
berpengaruh terhadap minat beli. Sebaliknya, diskon tanggal kembar dan ulasan
produk memiliki pengaruh positif dan signifikan. Temuan ini memberikan wawasan
bagi Shopee untuk mengoptimalkan strategi promosi guna meningkatkan daya saing.
Secara teoritis, penelitian ini berkontribusi pada literatur pemasaran digital dan
mendukung implementasi SDGs melalui inovasi promosi e-commerce yang lebih
inklusif dan berkelanjutan.

Kata Kunci: Live streaming, Diskon Tanggal Kembar, Gratis Ongkir, Ulasan Produk,
Minat Beli, SDGs.
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ABSTRACT

This research analyzes the influence of live streaming, twin date discounts, free
shipping, and product reviews on students’ buying interest in shopping at Shopee in
Palembang City. With the development of e-commerce, promotional strategies have
become crucial in attracting consumers. This research also shows the relevance of e-
commerce in supporting the achievement of the United Nations Sustainable
Development Goals (UN SDGs), especially in accelerating economic growth (SDG 8).
Data was collected through a survey of 96 respondents and analyzed using PLS-SEM.
The research results show that live streaming and free shipping have no effect on
buying interest. In contrast, twin date discounts and product reviews have a positive
and significant influence. These findings provide insight for Shopee to optimize
promotional strategies to increase competitiveness. Theoretically, this research
contributes to digital marketing literature and supports the implementation of SDGs
through more inclusive and sustainable e-commerce promotion innovations.

Keywords: Live Streaming, Double-Date Discounts, Free Shipping, Product Reviews,
Purchase Intention, SDGs.
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