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ABSTRAK

Studi Kasus pada semen conch PT. Raja Perdagangan Indonesia mencoba
untuk mengkaji terkait bagaimana kualitas produk, komunikasi pemasaran, pelayanan,
dan harga dapat mempengaruhi citra produk Conch Cement. Penelitian ini
menggunakan pendekatan deskriptif dengan menggunakan alat kuantitatif. 84
responden yang merupakan klien Semen Conch PT. Raja Dagang Indonesia diberikan
kuesioner yang harus diisi guna mengumpulkan data. Purposive sampling
dikombinasikan dengan metode non-probability sampling digunakan untuk melakukan
prosedur pengambilan sampel. Dengan menggunakan software SPSS versi 26,
dilakukan analisis regresi berganda terhadap data. Berdasarkan hasil penelitian, Citra
produk PT. Raja Dagang Indonesia berefek secara signifikan SERTA menguntungkan
oleh faktor-faktor kualitas produk, komunikasi pemasaran, pelayanan, dan harga, baik

secara sendiri (sebagian) maupun secara bersama (simultan).

Kata Kunci: Kualitas Produk, Komunikasi Pemasaran, Pelayanan, Harga, Citra

Produk



ABSTRACT

In the Case Study of Conch Cement PT. King of Indonesian Trade, this study
attempts to examine how product quality, marketing communication, service, and price
affect Conch Cement's product image. Conch Cement Products in the Case Study of
Conch Cement PT Radja Dagang Indonesia This study takes a descriptive approach
while utilising quantitative tools. 84 respondents who were clients of Semen Conch
PT. King of Indonesian Trade were given a questionnaire to complete in order to
gather data.. Purposive sampling combined with a non-probability sampling method
was used to conduct the sampling procedure. With the use of SPSS version 26 software,
On the data, multiple regression analysis was done. According to the study's findings,
PT. King of Indonesian Trade's product image is significantly and favourably impacted
by the factors of product quality, marketing communication, service, and price, both

separately (partially) and jointly (simultaneously).

Keyword: Product Quality, Marketing Communication, Service, Price, Product Image

Vi
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