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ABSTRAK 

 

 Penelitian ini bertujuan Untuk mengetahui Pengaruh Financial 

Knowledge, Personal Innovativeness, Social Influence dan Artificial 

Intelligence Literacy Terhadap Behavioral Intention Pada Fintech Market 

Comparison: Studi Kasus Pada Mahasiswa di Palembang. Penelitian ini 

merupakan penelitian kuantitatif, data yang digunakan ialah data primer 

melalui penyebaran kuesioner. Sampel yang digunakan dalam penelitian ini 

sebanyak 105 responden. Teknik analisis data yang digunakan dalam 

penelitian ini adalah Confirmatory Composite Analysis, Convergent Validity 

dan Reability, Diskriminant Validity, Model Fit, Structural Model Assesment, 

Colinearity, R2, F2, Q2 dan Path Coefficient. Hasil penelitian Path Coefficient 

pada variabel Financial Knowledge, Personal Innovativeness dan Social 

Influence  memiliki pengaruh yang positif  tetapi tidak signifikan, variabel  

Artificial Intelligence Literacy memiliki pengaruh yang positif dan signifikan 

terhadap variabel Behavioral Intention pada Fintech Market Comparison: 

Studi Kasus Pada Mahasiswa Di Palembang. Hal ini dapat dibuktikan dari 

hasil Path Coefficient FK  -> BI dengan nilai Original Sample positif 0.149 

dan hasil P Values 0.147, PI  -> BI dengan nilai Original Sample Positif 0.023 

dan hasil P Values 0.897. SI -> BI  dengan nilai Original Sample positif 0.187 

dan hasil P Values 0.076, kemudian AL -> BI dengan nilai Original Sample 

positif 0.264 dan hasil P Values 0.033. 

Kata Kunci: Behavioral Intention, Artificial Intelligence Literacy, Fintech 

Market Comparison. 
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ABSTRACT 

 

This study aims to examine the influence of Financial Knowledge, Personal 

Innovativeness, Social Influence, and Artificial Intelligence Literacy on 

Behavioral Intention in Fintech Market Comparison: A Case Study on 

Students in Palembang. This research employs a quantitative approach, 

utilizing primary data collected through questionnaire distribution. The 

sample consists of 105 respondents. The data analysis techniques used in this 

study include Confirmatory Composite Analysis, Convergent Validity and 

Reliability, Discriminant Validity, Model Fit, Structural Model Assessment, 

Collinearity, R², F², Q², and Path Coefficient. The research findings indicate 

that the Path Coefficient results for Financial Knowledge, Personal 

Innovativeness, and Social Influence show a positive but not significant 

influence, whereas Artificial Intelligence Literacy has a positive and 

significant influence on Behavioral Intention in Fintech Market Comparison: 

A Case Study on Students in Palembang. This is evidenced by the Path 

Coefficient results: FK → BI with an Original Sample value of 0.149 and a 

P-Value of 0.147, PI → BI with an Original Sample value of 0.023 and a P-

Value of 0.897, SI → BI with an Original Sample value of 0.187 and a P-

Value of 0.076, and AL → BI with an Original Sample value of 0.264 and a 

P-Value of 0.033. 

Keywords: Behavioral Intention, Artificial Intelligence Literacy, Fintech 

Market Comparison. 
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