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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui Pengaruh Citra Merek, Kualitas 

Pelayanan, dan Word Of Mouth Terhadap Keputusan Konsumen Memilih Jasa Wedding 

Organizer Elextra Palembang. Pengambilan sampel menggunakan sampel jenuh, dengan 

mengambil keseluruhan jumlah populasi sehingga diperoleh 47 responden pengguna jasa 

wedding organizer elextra yang akan diteliti. Data yang diperoleh melalui sebaran kuesioner 

diolah menggunakan IBM SPSS versi 25.0 dengan teknik analisis regresi linier berganda. 

Hasil pengujian hipotesis menunjukkan bahwa Citra Merek berpengaruh secara 

parsial dan signifikan terhadap Keputusan Konsumen dalam memilih jasa Wedding 

Organizer Elextra. Kualitas Pelayanan berpengaruh secara parsial dan signifikan terhadap 

Keputusan Konsumen dalam memilih jasa Wedding Organizer Elextra. Word of Mouth tidak 

berpengaruh secara parsial dan tidak signifikan terhadap Keputusan Konsumen dalam 

memilih jasa Wedding Organizer Elextra. Citra Merek, Kualitas Pelayanan, dan Word of 

Mouth berpengaruh secara simultan dan signifikan terhadap Keputusan Konsumen dalam 

memilih jasa Wedding Organizer Elextra. 
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ABSTRACT 

 

This study aims to determine the Influence of Brand Image, Service Quality, and 

Word of Mouth on Consumer Decisions in Choosing Elextra Palembang Wedding 

Organizer Services. Sampling using saturated samples, by taking the entire population 

so that 47 respondents were obtained who used Elextra wedding organizer services to be 

studied. Data obtained through questionnaire distribution were processed using IBM 

SPSS version 25.0 with multiple linear regression analysis techniques. 

The results of hypothesis testing indicate that Brand Image has a partial and 

significant effect on Consumer Decisions in choosing Elextra Wedding Organizer 

services. Service Quality has a partial and significant effect on Consumer Decisions in 

choosing Elextra Wedding Organizer services. Word of Mouth does not have a partial 

and insignificant effect on Consumer Decisions in choosing Elextra Wedding Organizer 

services. Brand Image, Service Quality, and Word of Mouth have a simultaneous and 

significant effect on Consumer Decisions in choosing Elextra Wedding Organizer 

services. 
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