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ABSTRAK 

Faktor yang dapat mempengaruhi keputusan pembelian adalah kualitas 

produk dan harga. Penelitian ini bertujuan untuk menguji pengaruh kualitas produk 

dan harga terhadap keputusan pembelian konsumen. Penelitian ini diawali dengan 

survei pendahuluan terhadap 10 toko sebagai sampel responden yang merupakan 

konsumen CV. Tunas Mandiri.  

Populasi dalam penelitian ini sebanyak 60 toko bangunan. Sampel 

ditentukan dengan mengambil seluruh populasi sebagai sampel (sensus). Teknik 

pengumpulan data dilakukan dengan menyebar kuesioner kepada 60 responden dan 

melakukan wawancara secara tidak terstruktur. Jenis penelitian ini adalah deskriptif 

kuantitatif. Teknik analisis yang digunakan adalah regresi linear berganda dengan 

menggunakan SPSS versi 29. 

Hasil analisis menunjukkan bahwa kualitas produk secara parsial 

berpengaruh positif terhadap keputusan pembelian (prob= 0,001 < 0,05)., 

sedangkan harga tidak berpengaruh terhadap keputusan pembelian (0,080 > 0,05). 

Kualitas produk dan harga secara simultan berpengaruh positif terhadap keputusan 

pembelian (prob = 0,001 < 0,05). 

Kata Kunci: Kualitas Produk, Harga, Keputusan Pembelian. 
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ABSTRACT 

Factors that can influence purchasing decisions are product quality and 

price. This study aims to examine the effect of product quality and price on 

consumer purchasing decisions. This research begins with a preliminary survey of 

10 stores as a sample of respondents who are consumers of CV. Tunas Mandiri. 

The population in this study were 60 building shops. The sample is 

determined by taking the entire population as a sample (census). The data collection 

technique was carried out by distributing questionnaires to 60 respondents and 

conducting unstructured interviews. This type of research is descriptive 

quantitative. The analysis technique used is multiple linear regression using SPSS 

version 29.  

The results of the analysis show that product quality partially has a positive 

effect on purchasing decisions (prob = 0.001 <0.05), while price has no effect on 

purchasing decisions (0.080 > 0.05). Product quality and price simultaneously have 

a positive effect on purchasing decisions (prob = 0.001 <0.05). Keywords: Product 

Quality, Price, Purchase Decision. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

ix 

 

DAFTAR ISI 

HALAMAN JUDUL....................................................................................... i 

LEMBAR PENGESAHAN SKRIPSI .......................................................... ii 

LEMBAR PERSETUJUAN........................................................................... iii 

LEMBAR REVISI ......................................................................................... iv 

PERNYATAAN KEASLIAN .........................................................,............... v 

KATA PENGANTAR ..................................................................................... vi 

ABSTRAK ...................................................................................................... vii 

ABSTRACT .................................................................................................... viii 

DAFTAR ISI ................................................................................................... ix 

DAFTAR TABEL ........................................................................................... xii 

DAFTAR GAMBAR ...................................................................................... xiii 

DAFTAR LAMPIRAN .................................................................................. xiv 

BAB I  PENDAHULUAN .............................................................................. 1 

1.1 Latar Belakang ...................................................................................... 1 

1.2 Masalah Penelitian ................................................................................ 7 

1.3 Tujuan Penelitian ................................................................................... 8 

1.4 Manfaat Penelitian ................................................................................. 8 

1.5 Gambaran Umum Perusahaan ............................................................... 9 

1.5.1 Sejarah Singkat Perusahaan ........................................................... 9 

1.5.2 Visi dan Misi Perusahaan ............................................................... 9 

1.5.3 Struktur Organisasi Perusahaan ..................................................... 10 

BAB II  TINJAUAN PUSTAKA ................................................................... 13 

2.1. Kualitas Produk .................................................................................... 13 

2.1.1. Pengertian Kualitas Produk .......................................................... 13 

2.1.2. Indikator Pembentuk Kualitas Produk .......................................... 13 

2.1.3. Unsur - Unsur Kualitas Produk .................................................... 15 

2.2. Harga 17 

2.2.1. Pengertian Harga .......................................................................... 17 

2.2.2. Indikator Pembentuk Harga .......................................................... 18 



 
 

x 

 

2.2.3. Tujuan Penetapan Harga ............................................................... 18 

2.3. Keputusan Pembelian ........................................................................... 19 

2.3.1. Pengertian Keputusan Pembelian ................................................. 19 

2.3.2. Indikator Pembentuk Keputusan Pembelian ................................. 21 

2.3.3. Proses Keputusan Pembelian ........................................................ 22 

2.4. Penelitian Terdahulu ............................................................................. 23 

2.5. Kerangka Pemikiran ............................................................................. 28 

BAB III  METODOLOGI PENELITIAN ................................................... 33 

3.1. Ruang Lingkup Penelitian .................................................................... 33 

3.2. Objek Penelitian ................................................................................... 34 

3.3. Waktu dan Tempat Penelitian ............................................................... 34 

3.4. Batasan Penelitian ................................................................................ 35 

3.5. Jenis dan Sumber Data ......................................................................... 35 

3.6. Teknik Pengumpulan Data ................................................................... 37 

3.7. Populasi dan Sampel ............................................................................ 37 

3.8. Teknik Analisis ..................................................................................... 37 

3.8.1. Uji Statistik Deskriptif .................................................................. 38 

3.8.2. Uji Kualitas Data .......................................................................... 38 

3.8.3. Uji Asumsi Klasik ......................................................................... 39 

3.8.4. Uji Hipotesis ................................................................................. 42 

3.9. Definisi Operasional Dan Pengukuran Variabel ................................... 44 

BAB IV  HASIL PENELITIAN DAN PEMBAHASAN ............................. 47 

4.1. Hasil Penelitian ..................................................................................... 47 

4.1.1 Karakteristik Responden ................................................................ 47 

4.1.2 Uji Statistik Deskriptif ................................................................... 50 

4.1.3 Pengujian Kualitas Data ................................................................ 50 

4.1.4 Pengujian Asumsi Klasik ............................................................... 52 

4.1.5 Uji Hipotesis .................................................................................. 56 

4.2 Pembahasan ........................................................................................... 60 

4.2.1 Pengaruh Kualitas Produk terhadap Keputusan Pembelian  ......... 61 

4.2.2 Pengaruh Harga terhadap Keputusan Pembelian Konsumen ........ 62 



 
 

xi 

 

4.2.3 Pengaruh Kualitas Produk dan Harga terhadap Keputusan P . ...... 63 

BAB V  KESIMPULAN DAN SARAN ........................................................ 64 

5.1 Kesimpulan ............................................................................................ 64 

5.2 Saran ... .................................................................................................. 65 

DAFTAR PUSTAKA...................................................................................... 66 

LAMPIRAN .................................................................................................... 71 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


