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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh motivasi belanja 

hedonis dan flash sale terhadap impulsive buying pada Siswa/i SMA Bina Warga 

1 Palembang. Metode penelitian ini menggunakan pendekatan kuantitatif dengan 

menyebarkan kuesioner kepada 130 responden yang merupakan pengguna 

aplikasi Shopee yaitu Siswa/i Kelas XII SMA Bina Warga 1 Palembang. 

Hasil penelitian ini uji t parsial pada variabel motivasi belanja hedonis 

menunjukkan nilai sebesar 3.460 dengan nilai signifikansi 0,001< 0,05, sedangkan 

pada variabel flash sale menunjukkan nilai sebesar 4.546 dengan nilai signifikansi 

0,000 < 0,05 menunjukan bahwa hipotesis Motivasi Belanja Hedonis dan Flash 

Sale berpengaruh positif dan signifikan terhadap Impulsive Buying. Berdasarkan 

hasil perhitungan koefisien determinasi (R²), diketahui bahwa nilai pengaruh 

motivasi belanja hedonis dan flash sale terhadap impulsive buying  adalah sebesar 

35,6%, dan berdasarkan hasil perhitungan uji F hipotesis di terima jika Fhitung > 

Ftabel atau 35.096 > 3.070 sehingga dengan demikian hipotesis Ha diterima yang 

berarti Motivasi Belanja Hedonis dan Flash Sale berpengaruh secara bersama-

sama terhadap Impulsive Buying. Maka dapat dipastikan bahwa Motivasi Belanja 

Hedonis dan Flash Sale memiliki pengaruh positif dan signifikan terhadap 

Impulsive Buying pada Siswa/i SMA Bina Warga 1 Palembang. 

 

Kata Kunci: Hedonis, Flash Sale, Impulsive Buying. 
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ABSTRACT 

The study aims to analyze the influence of hedonistic shopping motivations 

and flash sales on impulsive buying among students of the 1st Palembang High 

School. This research method uses a quantitative approach by distributing a 

questionnaire to 130 respondents who are users of the Shopee application, namely 

students in the 12th grade of high school. 

The results of this study showed a value of 3,460 with a significance value of 

0,001<0,05, whereas on the flash sale variable, the value of 4,546 with a 

significant value of 0,000<0,05 showed that the hedonic shopping motivation and 

flash sale hypothesis had a positive and significant influence on impulse buying. 

Based on the calculation of the determination coefficient (R2), it was known that 

the influence value of hedonic shopping motivation and flash sales on impulsive 

buying was 35.6%, and based on the F test calculation, the hypothesis was 

accepted if F-calculation > Ftable or 35.096 > 3.070. thus accepting the 

hypotheses of Ha, which means that hedonistic shopping motivations and flash 

sales have a joint effect on impulse buying, so it can be confirmed that hedonistic 

sales motivation has a positive influence and a significant effect on impulse 

buying in high school students. 

 

Keywords: Hedonic, Flash Sale, Impulsive Buying. 
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