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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh word of mouth dan
product innovation terhadap minat beli konsumen Tetra Coffee Palembang. Metode
penelitian ini adalah metode deskriptif dengan dengan pendekatan penelitian
kuantitatif. Teknik pengambilan sampel dalam penelitian ini menggunakan metode
probability sampling dengan pendekatan simple random sampling. Penentuan
jumlah sampel menggunakan formula Lemeshow diperoleh jumlah sampel minimal
yang dibutuhkan dalam penelitian ini adalah 96 responden. Analisis data
menggunakan uji kualitas data, uji asumsi klasik, dan analisis regresi linear
berganda.

Hasil penelitian ini adalah word of mouth (Xi) berpengaruh positif dan
signifikan terhadap minat beli konsumen (YY) di Tetra Coffee Palembang. Product
innovation (Xz) berpengaruh positif dan signifikan terhadap minat beli konsumen
(Y) di Tetra Coffee Palembang. Word of mouth (X1) dan product innovation (X2)
berpengaruh positif dan signifikan terhadap minat beli konsumen (Y) di Tetra
Coffee Palembang.

Berdasarkan hasil dari variabel X1 dan X secara bersama-sama teradap Y
pada Rsquare Sebesar 0,870, hal ini menggandung arti bahwa pengaruh variabel word
of mouth (X1) dan product innovation (X2) secara bersama-sama terhadap dan minat
beli (YY) adalah sebesar 87%. Sisanya sebesar 13% dipengaruhi oleh variabel lain
selain variabel yang diteliti.

Kata Kunci: word of mouth, product innovation, minat beli.
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ABSTRACT

This study aims to determine the influence of word of mouth and product
innovation on the buying interest of Tetra Coffee Palembang consumers. This
research method is a descriptive method with a quantitative research approach.
The sampling technique in this study uses the probability sampling method with a
simple random sampling approach. Determination of the number of samples using
the Lemeshow formula obtained the minimum number of samples needed in this
study was 96 respondents. Data analysis using data quality tests, classical
assumption tests, and multiple linear regression analysis.

The result of this study is that word of mouth (X1) has a positive and
significant effect on consumer buying interest (Y) at Tetra Coffee Palembang.
Product innovation (X2) has a positive and significant effect on consumer buying
interest (Y) at Tetra Coffee Palembang. Word of mouth (X1) and product innovation
(X2) have a positive and significant effect on consumer buying interest (Y) at Tetra
Coffee Palembang.

Based on the results of the variables X1 and X together there isa Y in
RSquare of 0.870, this means that the influence of the variables word of mouth (X1)
and product innovation (X2) together on and buying interest (Y) is 87%. The
remaining 13% was influenced by variables other than the variables studied.

Keywords: word of mouth, product innovation, buying interest.
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