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ABSTRAK

Perkembangan Smartphone di Indonesia berkembang dengan pesat dan
meembawa perubahan dan kemudahan bagi masyarakat untuk saling terhubung.
Persaingan pasar yang semakin ketat membuat Samsung harus bersaing dan
memperlihatkan keunggulan produknya untuk merebut perhatian konsumen.

Penelitian ini bertujuan untuk mengetahui pengaruh atribut produk, harga
dan promosi terhadap keputusan pembelian Smartphone Samsung di Kota
Palembang secara parsial maupun simultan. Metode penelitian yang digunakan
adalah penelitian kuantitatif dengan bantuan SPSS versi 26. Model penelitian
yang digunakan adalah model regresi linear berganda. Teknik Sampling
menggunakan convenince sampling. Populasi dalam penelitian ini adalah para
pengguna Smartphone Samsung di kota Palembang. Sampel menggunakan Rumus
Hair et., al. diperoleh jumlah 160 responden.

Hasil penelitian menunjukkan bahwa secara parsial terdapat pengaruh
positif dan signifikan antara atribut produk dan harga terhadap keputusan
pembelian. Variabel promosi tidak berpengaruh secara parsial terhadap keputusan
pembelian. Besarnya pengaruh atribut produk, harga dan promosi terhadap
keputusan pembelian secara simultan 72,2% dan sisanya 27,8% dipengaruhi
variabel lain yang tidak diteliti. Kesimpulannya atribut produk, harga dan promosi
berpengaruh secara simultan terhadap keputusan pembelian Smartphone
Samsung.

Kata Kunci: Atribut Produk, Harga, Promosi dan Keputusan Pembelian
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ABSTRACT

The development of Smartphones in Indonesia is growing rapidly and
bringing change and ease for people to connect with each other. Increasingly
tight market competition means that Samsung must compete and show the
superiority of its products to win consumers attention.

This research aims to determine the influence of product attributes, price
and promotion on purchasing decisions for Samsung Smartphones in Palembang
city partially and simultaneously. The research method used is quantitative
research with the help of SPSS version 26. The research model used is a multiple
linear regression model. The type of data used in this research is primary data.
The sampling technique uses convenience sampling. The population in this study
were Samsung Smartphone users in the city of Palembang. The sample uses the
Hair et., al. formula. A total of 160 respondents were obtained.

The research results show that partially there is a positive and significant
influence between product attributes and price on purchasing decisions.
Promotion variables have no effect and are not partially significant on
purchasing decisions. The magnitude of the influence of product attributes, price
and promotion on purchasing decisions simultaneously is 72.2% and the
remaining 27.8% is influenced by other variables not studied. In conclusion,
product attributes, price and promotion simultaneously influence Samsung
smartphone purchasing decisions.

Keywords : Product Attributes, Price, Promotion and Purchasing Decision



DAFTAR ISI

HALAMAN JUDUL ..ot nnane e i
LEMBAR PENGESAHAN SKRIPSI ..ot i
LEMBAR PERSETUJUAN SKRIPSI .....cocoiiiiiiiiieeeeee e iii
PERNYATAAN KEASLIAN SKRIPSI ...t \Y;
LEMBAR REVISH ...t v
KATA PENGANTAR ..ottt Vi
ABSTRAK ..ottt ettt ans viii
ABSTRACT ..ttt sttt sttt st se bt e et st e neans iX
DY e I o G ] SR X
DAFTAR TABEL ...ttt Xiil
DAFTAR GAMBAR ..ottt Xiv
DAFTAR LAMPIRAN ..ottt XV
BAB | PENDAHULUAN ...ttt 1
1.1 Latar Belakang........coooiiiiiieiesesesee e 1

1.2 RUMUSAN MaSalah ........cccoeiiiiiiiiiiieieeee e 10

1.3 Tujuan Penelitian...........ccccooveiiiiii e, 10

1.4 Manfaat Penelitian..........cccocoooviieiiiieiie e 11

BAB 1l TINJAUAN PUSTAKA ...ttt 12
2.1 ALFIDUL ProUK ..o 13

2.2 HAIQA i e 15

2.3 PIOMOSI .o.vviiieii ettt nres 18

2.4 Keputusan Pembelian ... 19

2.5 Penelitian Terdahulu ... 24

2.6 Kerangka PemiKiran ..........cccocoiiiiiiiiii i 29

2.7 HIPOTESIS. ..ot 32

BAB 111l METODOLOGI PENELITIAN ....oooiiiiie e 33
3.1 Objek Penelitian.........ccooivieiiiiiicie s 33

3.2 Waktu dan Tempat Penelitian............cccocoveviiiiieiie e, 34

3.2.1 Tempat Penelitian.........ccoooeviiiiiiiiieeee e, 34



3.2.2 WaKtU PENEITIAN ... 34

3.3 Batasan Penelitian..........ccooveiiieiieiiee e 34
3.4 Jenis dan SUMDBEr Data..........cccevvereriiiiniiieieee e 34
3.4.1 Jenis Penelitian ........cceveieie i 34

3.4.2 SUMDET aLA.....cuiiiiiieieeie s 35

3.5 Teknik Pengumpulan Data..........ccccovriiiiiniiiiieie e 35
3.6 Populasi dan Sampel..........ccccoveiiiieiiciccee e 37
3.7 TeKNIK ANALISIS ..cuveviviiiiiiieiieieie e 38
3.7.1 UjJiINSEIUMEN ...t 38

3.7.2 Uji ASUMST KIBSIK ..o, 40
3.7.3 Analisis Regresi Linear Berganda.............ccccccovvveveiieinciennnn, 42

3.7.4 UjJi HIPOLESIS....ecuveiiieie ettt 42

3.7.5 Uji Koefisien KOrelasi.............ccoovivrieiinencieniieseeieeee, 45

3.7.6 Uji Koefisien Determinasi..........ccocvevererereneneseseseeeeeenen, 45

3.8 Definisi Operasional dan Pengukuran Variabel.............c.ccccccevrvennenn 45
BAB IV HASIL PENELITIAN DAN PEMBAHASAN........ccccocoiiiiiiiiiien, 49
4.1  Gambar Umum Perusanaan ..........cccoccevovereneenieeie e seese e 49
4.2 Hasil dan Pembahasan ...........ccccceieiieiiiee e 50
4.2.1 Karakteristik Responden ............cccccevveveeieiieie e 50

4.2.2 Uji INStrumen Data ..........ccccoeveeiieiieiecsecce e 55
4.2.2.1 UjJi Validitas.......cocooeviiiiiicicseeeeeee e 55

4.2.2.2 Uji Reabilitas .......cccoooeiiiiiiiiiiie 56

4.2.3 Analisis Variabel ... 57

4.2.4 Uji AsumSi KIaSiK ........cccoveiiiiciiee e 68
4241 Uji NOrMalitasS.......cooeveieiiiiiininieiee e 68

4.2.4.2 Uji MUltiKOlINEAritas........ccooovvveririiieiese e 69

4.2.4.3 Uji HeteroskedastiSitas............ccccvvevveiieiiieiinecniee s, 70

4.2.5 Analisis Regresi Linear Berganda............ccccccovvevieiieeiiecnnnnn, 71

4.2.6 UJI HIPOTESIS .....oviiieiiiieieie sttt 73
4.2.6.1 Uji Parsial (Uji t)..cccooeiiiiiiiiceeeeeeece e 73

4.2.6.2 Uji Simultan (UJi F) .ooovieii e 75

Xi



4.2.7 Uji Koefisien Korelasi ... 76

4.2.8 Uji Koefisien Determinasi (Adjusted R?)..........cccooovviveiieinenn. 77

4.3 PembaNaSaN ......ccccuiiiiiiiieie e 78
4.3.1 Pengaruh Atribut Produk (X;) terhadap Keputusan Pembelian

(Y ) et 78

4.3.2 Pengaruh Harga (X.) terhadap Keputusan Pembelian (Y)......79

4.3.3 Pengaruh Promosi (X5) terhadap Keputusan Pembelian (Y)..80
4.3.4 Pengaruh Atribut Produk (X;), Harga (X;) dan Promosi (X3)

terhadap Keputusan Pembelian (Y)......cccoooeviviveievncicciee, 81

BAB V KESIMPULAN DAN SARAN ...ttt 82
5.1 KESIMPUIAN e 82

0.2 SAIAN ..ottt re e 83
DAFTAR PUSTAKA ...t 86
LAMPIRAN ...ttt e e et a e et e e e e nnnr e e e e e nrees 1

xii



DAFTAR TABEL

Tabel 2.1 Penelitian Terdanulu ...........ccoooo e 24
Tabel 3.1 Interprestasi Koefisien Korelasi...........ccccocvvevevvivecieiiieseece e 45
Tabel 3.2 Skala Pengukuran Variabel ...........ccccoovieiiiii i 46
Tabel 3.3 Definisi Operasional Variabel............ccccccooviiiiiniii e 47
Tabel 4.1 Karakteristik Responden Berdasarkan Jenis Kelamin ............ccccceeeeee. 51
Tabel 4.2. Karakteristik Responden Berdasarkan Usia.............ccccoevveieiieiieennenne 52
Tabel 4.3 Karakteristik Responden Berdasarkan Profesi...........cccccoeveviiiciivennnnne 53
Tabel 4.4 Karakteristik Responden Berdasarkan Domisili..........ccccccoecvveivennnne 54
Tabel 4.5 Hasil Uji Validitas...........cooiiiiiiiiieeee e 55
Tabel 4.6 Hasil Uji Reliabilitas............cccccovveiiiiiiiicc e 57
Tabel 4.7 Hasil Jawaban Responden Tentang Atribut ProduK ..............cccccvenene. 57
Tabel 4.8 Hasil Jawaban Responden Tentang Harga.........ccccoeeeereiiniinniienenn, 60
Tabel 4.9 Hasil Jawaban Responden Tentang Promosi ..........cccocecveviniiveieniennn, 63
Tabel 4.10 Hasil Jawaban Responden Tentang Keputusan Pembelian.................. 66
Tabel 4.11 Hasil Uji NOrmalitas ...........ccccovveiiiieiicse e 68
Tabel 4.12 Uji Hasil MultikoliN€aritas...........ccoovrivereiie e 69
Tabel 4.13 Hasil Regresi Berganda............ccoceoeieiiiininieiee e 72
Tabel 4.14 Hasil Uji Parsial (Uji t) ....cccoooiiieiiicceccecc e 73
Tabel 4.15 HaSil UJi F..o.oooeeiecee et 75
Tabel 4.16 Hasil Uji Koefisien KOorelasi ... 76
Tabel 4.17 Hasil Koefisien DetermMinasi .........ccooveivereeeiieeseeeeseeseeie e seeenee s 77

Xiii



Gambar 1.1
Gambar 2.1
Gambar 2.7
Gambar 4.1

DAFTAR GAMBAR

Pertumbuhan Smartphone di INdonesia............cccceeereniiiniinicenn 3
Proses Keputusan Pembelian Konsumen ............cccoccevvveve e vvennene, 20
Kerangka PemiKiran..........ccccveieiiieieeieiie e 31
Uji HeterokedastiSitas ..........ccoovviririiiiicieiecc e, 71

Xiv



DAFTAR LAMPIRAN

Lampiran 1. Kartu Bimbingan ... 1

Lampiran 2. Kuesioner PENEHTIAN...........coeiiieiiiiiieeeeeeee e 2

Lampiran 3. Hasil Kuesioner Penelitian ...........ccccccovveveiienieie s 6

Lampiran 4. Deksriptif Data Penelitian ...........ccccccevviiiiieiicie s 21
Lampiran 5. Hasil UJi INSTIUMEN ..o 28
Lampiran 6. Uji ASUMSI KIASIK ........ccooiiiiiiie e 31
Lampiran 7. Hasil Regresi Berganda .............cccccovvveviiieiiese i 34
Lampiran 8.  Hasil Uji HIPOESIS .......ccceciviiiiiiiiecie e 35
Lampiran 9. Distribusi Nilai R-Tabel ... 36
Lampiran 10. Distribusi Nilai t-tabel ... 37
Lampiran 11. Distribusi Nilai F-Tabel...........ccccoooiiiiiiiiiceeeeee 38

XV



