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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui Pengaruh E-commerce dan Kinerja 

Organisasi Terhadap Laba Organisasi dalam survey pada Driver PT. Gojek Jalan 

Demang Lebar Daun Kota Palembang. Populasi dalam penelitian ini berjumlah 

5.000 Driver yang merupakan seluruh Driver PT. Gojek yang berada di wilayah 

Jalan Demang Lebar Daun Kota Palembang. Pengambilan sample dalam 

penelitian ini menggunakan rumus Slovin sehingga di dapatlah jumlah sample 

sebanyak 40 responden. Proses pengambilan sample dalam penilitian ini 

dilakukan secara acak (random). Analisis data dalam penelitian ini menggunakan 

uji validitas, uji reliabilitas, uji asumsi klasik,  analisis regresi berganda, uji 

autokorelasi, uji hipotesis dan uji koefisien determinasi dengan menggunakan 

program SPSS version 25. Hasil penelitian menunjukkan bahwa variabel e-

commerce berpengaruh terhadap laba organisasi, variabel kinerja organisasi 

berpengaruh terhadap laba organisasi dalam uji secara parsial. Selanjutnya, 

Variabel e-commerce dan kinerja organisasi dalam uji secara simultan 

berpengaruh secara positif terhadap laba organisasi. Kemampuan variasi variabel 

independent mampu mempengaruhi variabel dependent sebesar 43,2% dalam uji 

koefisien determinasi. 

 

Kata Kunci : Laba Organisasi, E-commerce, Kinerja Organisasi. 
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ABSTRACT 
This research aims to determine the influence of e-commerce and organizational 

performance on organizational profits in a survey of PT drivers. Gojek on Jalan 

Demang Lebar Daun, Palembang City. The population in this study was 5,000 

drivers, which were all PT drivers. Gojek is located in the Jalan Demang Lebar 

Daun area, Palembang City. Sampling in this study used the Slovin formula so 

that a sample size of 40 respondents was obtained. The sampling process in this 

research was carried out randomly. Data analysis in this research uses validity 

tests, reliability tests, classical assumption tests, multiple regression analysis, 

autocorrelation tests, hypothesis tests and coefficient of determination tests using 

the SPSS version 25 program. The results of the research show that e-commerce 

variables have an effect on organizational profits, variables Organizational 

performance influences organizational profits in a partial test. Furthermore, the 

e-commerce variables and organizational performance in the test simultaneously 

have a positive effect on organizational profits. The ability to vary the 

independent variable is able to influence the dependent variable by 43.2% in the 

coefficient of determination test. 

Keywords: Organizational Profit, E-commerce, Organizational Performance. 
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