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ABSTRAK

Pengaruh Program Flash Sale Dan Diskon Terhadap Perilaku Impulsive Buying
Produk Pakaian Pria Dan Wanita Pada PT JM GROUP Lemabang Kota
Palembang. Penelitian ini bertujuan untuk mengetahui Pengaruh Program Flash
Sale Dan Diskon Terhadap Perilaku Impulsive Buying Produk Pakaian Pria Dan
Wanita Pada PT JM GROUP Lemabang Kota Palembang. Dimana variabel Flash
Sale (X1), Diskon (X2) dan Impulsive Buying (Y). Dengan sampel berjumlah 96
orang. Adapun teknik pengolahan data yang digunakan menggunakan program
spss versi 25. Data ini diolah dengan alat uji normalitas, uji multikolinieritas, uji
heteroskedasrisitas, uji auto korelasi dengan bantuan aplikasi spss versi 25.
Berdasarkan hasil perhitungan data dana analisis yang dilakukan, diperoleh
persamaan regresi yaitu : Dengan menggunakan metode analisis regresi, dapat
disimpulkan bahwa variabel Flah Sale(X1), Diskon (X2) berpengaruh positif dan
signifikan terhadap Prilaku Impulse Buying (Y) dengan nilai t hitung sebesar
4.658 (X1) dengan nilai signifikan sebesar 0,000 < 0,05, nilai t hitung sebesar
7.760 (X2) dan signifikan sebear 0,000 < 0,05. Karena nilai signifikan dibawah
0,05 membuktikan bahwa Flash sale, Diskon berpengaruh positif dan signifkan
terhadap prilaku impulse buying. Dapat disimpulkan bahwa Flash Sale dan
Diskon dibawah 0,05 , Menunjukan Flash sale dan Diskon memiliki pengaruh
positif dan signifikan terhadap impulsive buying pada PT JM GROUP Cabang
Lemabang Kota Palembang.

Kata Kunci: Flash Sale, Diskon, Impulse Buying
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ABSTRACT

The Influence of Flash Sale and Discount Programs on Impulsive Buying
Behavior for Men's and Women's Clothing Products at PT JM GROUP
Lemabang, Palembang City. This research aims to determine the influence of the
Flash Sale and Discount Program on Impulsive Buying Behavior for Men's and
Women's Clothing Products at PT JM GROUP Lemabang, Palembang City.
Where are the variables Flash Sale (X1), Discount (X2) and Impulsive Buying
(Y). With a sample of 96 people. The data processing technique used uses the
SPSS version 25 program. This data is processed using the normality test tool,
multicollinearity test, heteroscedasticity test, auto correlation test with the help of
the SPSS version 25 application. Based on the results of the analysis data
calculations carried out, the regression equation is obtained, namely: By using the
regression analysis method, it can be concluded that the Flah Sale (X1), Discount
(X2) variables have a positive and significant effect on Impulse Buying Behavior
(Y) with a calculated t value of 4,658 (X1) with a significant value of 0.000 <
0.05, The calculated t value is 7,760 (X2) and is significant at 0.000 < 0.05.
Because the significant value is below 0.05, it proves that flash sales and
discounts have a positive and significant effect on impulse buying behavior. It can
be concluded that Flash Sales and Discounts are below 0.05, indicating that Flash
sales and discounts have a positive and significant influence on impulsive buying
at PT JM GROUP Lemabang Branch, Palembang City.

Keywords: Flash Sale, Discon, Impulse Buying
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