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ABSTRAK 

 

  E-WOM dan Price Discount merupakan cara Promosi yang sudah dilakukan 

oleh Erigo Apparel. Tujuan dari penelitian ini untuk menganalisis pengaruh E-WOM 

dan Price Discount terhadap keputusan pembelian secara online Penelitian dilakukan 

pada Konsumen Erigo Apparel di Kota Palembang. jenis data pada Penelitin ini 

terdiri dari data kuatitatif dan  kualitatif, berdasarkan sumbernya data dari penelitian 

ini meliputi data primer dan data sekunder. Teknik pengumpulan data dilakukan 

dengan cara menyebar kuesioner , observasi, dan dokumentasi. 

  Populasi dalam penelitian ini semua pelanggan Erigo Apparel Kota 

Palembang. Sampel pada penelitian ini sebanyak 96 responden. Teknik analisis yang 

digunakan adalah Statistik Deskriptif dan Statistik Inferensial. Dalam penelitian ini 

dilakukan (Uji Normalitas, Uji Multikolienaritas, Uji Heteroskedotisitas dan Analisis 

Regresi Linear Berganda, yaitu Uji Hipotesis (Uji t dan Uji F). Pengolahan data 

penelitian ini dibantu dengan program SPSS Versi 24. 

  Hasil pengujian hipotesis secara parsial (Uji t) menunjukkan bahwa variabel 

Electronic-Word of Mouth (X1) memiliki pengaruh positif dan signifikan terhadap 

variabel Keputusan Pembelian Online (Y) dengan t-hitung sebesar 3,776 lebih besar 

dari t-tabel 1,664.Variabel Price Discount (X2) juga berpengaruh positif dan 

signifikan terhadap variabel Keputusan Pembelian Online (Y) dengan t-hitung 

sebesar 7,140  lebih besar dari t-tabel 1,664. Variabel E-WOM dan Price Discount 

secara simultan berpengaruh positif dan signifikan dengan nilai Uji F hitung sebesar 

130,323 dimana nilai ini lebih besar dari F table sebesar 2,31. Koefesien korelasi R 

sebesar 0,859 sedangkan koefisien determinasi R2 sebesar 73,1%. 

 

Kata Kunci : Electronic Word of Mouth , Price Discount , Keputusan Pembelian 
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ABSTRACT 

 
 E-WOM and Price Discount are promotional methods that have been carried 

out by Erigo Apparel. The aim of this research is to analyze the influence of E-WOM 

and Price Discount on online purchasing decisions. Research was conducted on Erigo 

Apparel consumers in Palembang City. The types of data in this research consist of 

quantitative and qualitative data, based on the source, the data from this research 

includes primary data and secondary data. Data collection techniques were carried 

out by distributing questionnaires, observation and documentation. 

The population in this study were all customers of Erigo Apparel, Palembang 

City. The sample in this study was 96 respondents. The analysis techniques used are 

Descriptive Statistics and Inferential Statistics. In this research, the Normality Test, 

Multicollinearity Test, Heteroscedoticity Test and Multiple Linear Regression Analysis 

were carried out, namely Hypothesis Testing (T Test and F Test). Processing of this 

research data was assisted by the SPSS Version 24 program. 

The results of partial hypothesis testing (t test) show that the Electronic-Word of 

Mouth variable (X1) has a positive and significant influence on the Online Purchasing 

Decision variable (Y) with a t-count of 3.776 which is greater than the t-table of 1.664. 

Price Discount Variable (X2) also has a positive and significant effect on the Online 

Purchasing Decision variable (Y) with a t-count of 7.140 which is greater than the t-

table of 1.664. The variables E-WOM and Price Discount simultaneously have a 

positive and significant effect with a calculated F Test value of 130.323, where this 

value is greater than the F table of 2.31. The correlation coefficient R is 0.859 while 

the coefficient of determination R2 is 73.1%.. 

 

Keywords: Electronic Word of Mouth, Price Discount, Purchase Decision 
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