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ABSTRAK  

RIMA MELATI. 2020520006. PENGARU FRAUD DAN BRAND 

AWARNESS TERHADAP REPURCHASE INTENTION DI E-COMMERCE 

SHOPEE (SURVEY PADA MAHASISWA UIGM) 

Penelitian ini merupakan penelitian kuantitatif yang dilakukan di 

Universitas Indo Global Mandiri. Penelitian ini bertujuan untuk 

menganalisis pengaruh fraud dan brand awarness terhadap repurchase 

intention pada mahasiswa UIGM. Pengumpulan data primer dilakukan 

dengan melakukan survey langsung kepada mahasiswa UIGM. Tujuan 

penelitian lapangan ini adalah untuk memperoleh data akurat dengan 

melibatkan 100 responden. Penelitian ini mengolah data dengan bantuan 

software SPSS 23. Hasil path analysis menunjukkan bahwa: (a) Fraud 

berpengaruh negative dan signifikan terhadap Repurchase intention. (b) 

Brand Awarness berpengaruh positif dan signifikan tehadap Repurchase 

intention. (c) Fraud dan Brand Awarness dapat menjelaskan Repurchase 

intention sebesar 87.2%. Sementara sisanya dipengaruhi oleh faktor lain 

yang tidak diteliti pada penelitian ini. Kemudian P value memiliki nilai 

0.049 yang artinya lebih kecil dari 0.05, sehingga terdapat pengaruh yang 

positif dan signifikan antara Fraud dan Brand Awarness terhadap 

Repurchase intention. 
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ABSTRACT 

RIMA MELATI. 2020520006. THE INFLUENCE OF FRAUD AND BRAND 

AWARENESS ON REPURCHASE INTENTION IN E-COMMERCE SHOPEE 

(SURVEY ON UIGM STUDENTS) 

This research is quantitative research conducted at Indo Global Mandiri 

University. This research aims to analyze the influence of fraud and brand 

awareness on repurchase intention among UIGM students. Primary data collection 

was carried out by conducting a direct survey of UIGM students. The aim of this 

field research is to obtain accurate data by involving 100 respondents. This 

research processes data with the help of SPSS 23 software. The results of path 

analysis show that: (a) Fraud has a negative and significant effect on Repurchase 

intention. (b) Brand Awareness has a positive and significant effect on Repurchase 

intention. (c) Fraud and Brand Awareness can explain Repurchase intention of 

87.2%. While the rest is influenced by other factors not examined in this study. Then 

the P value has a value of 0.049, which means it is smaller than 0.05, so there is a 

positive and significant influence between Fraud and Brand Awareness on 

Repurchase intention. 
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