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ABSTRAK

PERANCANGAN KOMUNIKASI VISUAL
KAMPANYE INFUSED WATER SEBAGAI ALTERNATIF MINUMAN
KESEHATAN BAGI MASYARAKAT DI KOTA PALEMBANG
Oleh : Anisya

Infused water sangatlah bermanfaat dalam mempromosikan gaya hidup
sehat di masyarakat. Dengan mencampurkan berbagai buah-buahan, sayuran, atau
rempah-rempah ke dalam air, infused water tidak hanya memberikan sensasi
kesegaran tetapi juga menyediakan nutrisi penting. Banyak masyarakat suka
mengkonsumsi minuman cepat saji seperti minuman bersoda, karena kemudahan
dan ketersediaannya di berbagai tempat. Sebagai respons terhadap kesadaran akan
pentingnya pola makan sehat, perancang di sini mengambil langkah untuk
mengkampanyekan infused water. Mulai dari menjelaskan pengertian infused
water, yaitu praktik merendam buah dalam air untuk memberikan rasa dan aroma
pada minuman. Selanjutnya, perancang juga menjelaskan manfaat dari infused
water, seperti meningkatkan hidrasi tubuh, membersihkan racun, dan memberikan
antioksidan.

Tujuan dari kampanye ini adalah agar masyarakat memahami bahwa infused
water bukan hanya menyegarkan, tetapi juga bermanfaat bagi kesehatan. Dengan
pemahaman yang lebih baik tentang infused water, diharapkan masyarakat akan
lebih cenderung menjadikannya sebagai alternatif minuman sehat dalam kehidupan
sehari-hari. Media-media komunikasi yang ada masih sangat kurang untuk
menjelaskan, serta tampilan visual yang kurang menarik dari segi isi konten. Maka
diperlukan sebuah media yang dapat menyampaikan isi pesan secara tepat agar
target sasaran dapat tertarik dan mulai mengkonsumsi infused water dikehidupan
sehari-hari. Dengan adanya perancangan komunikasi visual kampanye infused
water sebagai alternatif minuman kesehatan bagi masyarakat di kota Palembang ini
diharapkan masyarakat dapat menjadikannya sebagai alternatif minuman sehat
dalam kehidupan sehari-hari.

Kata Kunci : Infused water, Gaya hidup sehat, Minuman kesehatan



ABSTRACT

VISUAL COMMUNICATION DESIGN
INFUSED WATER CAMPAIGN AS AN ALTERNATIVE HEALTH DRINK
FOR PEOPLE IN PALEMBANG CITY
By : Anisya

Infused water is very useful in promoting a healthy lifestyle in the
community. By mixing various fruits, vegetables, or spices into the water, infused
water not only provides a sensation of freshness but also provides essential
nutrients. Many people like to consume fast food drinks such as soft drinks, because
of their convenience and availability in various places. In response to the
awareness of the importance of healthy eating, the designers here took steps to
campaign for infused water. Starting from explaining the meaning of infused water,
which is the practice of soaking fruit in water to give taste and aroma to the drink.
Furthermore, the designer also explained the benefits of infused water, such as
increasing body hydration, cleansing toxins, and providing antioxidants.

The purpose of this campaign is for the public to understand that infused
water is not only refreshing, but also beneficial for health. With a better
understanding of infused water, it is hoped that people will be more inclined to use
it as an alternative to healthy drinks in daily life. The existing communication media
are still very lacking to explain, as well as the visual appearance is less attractive
in terms of content content. Therefore, a media is needed that can convey the
content of the message accurately so that the target audience can be interested and
start consuming infused water in their daily lives. With the design of visual
communication for the infused water campaign as an alternative to health drinks
for people in the city of Palembang, it is hoped that the community can make it an
alternative to healthy drinks in daily life.

Keywords : Infused water, Healthy lifestyle, Health drinks



DAFTAR ISl

HALAMAN JUDUL ...oiiiiiiiieee et 1
HALAMAN PENGESAHAN ....ootiiiii e i
HALAMAN PERSEMBAHAN ....cooitiiiie e i1
HALAMAN PERNYATAAN .. ..ottt v
KATAPENGANTAR ..ottt v
ABSTRAK .o IX
ABSTRACT ..ottt s s e e e nnnees X
DAFTAR ISH ..ot Xi
DAFTAR GAMBAR ...ttt nrae e nne e Xiil
DAFTAR TABEL. ...ttt XVi
DAFTAR LAMPIRAN ...ttt n e e e XVII
B A B I e e e e e 1
PENDAHULUAN ...ttt e a e et e e snaa e e e s nnnane e e e nnnnes 1
A. Latar BelaKang ..o 1
B. RUMUSAN MaSalah ..........cccooiiiiiiiii s 7
C. Batasan Masalah..........ccooiiiiiiiiic 8
D. Tujuan dan Manfaat PEranCangan ............ccceoerenerenencnieeee s 8
E. Kajian 1de Perancangan..........cocoueirieieienene s 12
F. Metode PeranCangan ..........ccoeuiiieieieiieie st 20
G. Landasan Teori PeranCangan..........cccceevveiiueeiieiieesie e see e 26
H. Sistematika PeranCangan............cccocveiiiiiiieiie i 34

I.  Alur Pemikiran PeranCangan..........ccccccueiiueeiieiiieeiie e esiee e esiee e esree e 37
BAB [ttt 38
Pengolanan Data...........cceeiiiiiieiie et 38
A, Identifikasi Data........cceiiieeiiiiiiiiie i 38
Landasan HUKUM ......ccvioiiiiiiiie e 59

C. Organisasi / Lembaga Pendukung............cccooeviiiiiiiiiiiic 62
D. Faktor Penghambat dan Pendukung.............cccoooiiiiiiiiii 66
E. Upaya Pemerintah .........cccoovviiiiiiiiiiiiiicic e 68

Xi



F.  Peranan Masyarakat ...........cccooveiiiiiiieiiiisecee e 68
G. Kampanye yang Pernah Dibuat............ccooeiiiiiniiiiiiicccc 70
H. Usulan Pemecahan Masalah...........cccccooiiiiiiiiiiiiiiiece e 70
L ANalisa Data......ccooiiiiiiiiii et 72
J. Contoh Kasus — KaSUS .......ccceriiiiiiiiiiiiiieie e 78
K SINEESIS 1ttt ettt ne e 79
BAB TIL ...ttt ne e 81
KONSEP PERANCANGAN ...ttt 81
A. Konsep Perancangan Kreatif............ccccoooieiiiiiiic i 81
B. Perencanaan Media .........ccocciriiiiiiiiiiiiiseesee e 93
BAB LV e 105
VISUALISASI DESAIN (TATA DESAIN) .....coiiiiiiiiiesieiee e 105
A, Visualisasi DESAIN ......cceviiiiiiiiiieiie s 105
Lo LOZO i 105
2. Pre- Media (Media ISU)........cccoouiiiiiiiiiiiesieee e 112
3. Main Media (Media Utama)............coouerieeiieiiienie e 124
4. Followup Media (Media Pendukung) ...........cccccoviiiiiiiinic e 132
BABV
PENUTUP ...ttt ettt 154
AL KeSIMPulan ..o 154
B. SAran.....ooiii s 155
DAFTAR PUSTAKA ...ttt e 158
LAMPIRAN ...ttt ettt sttt et nnee s 163

Xii



Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.

Gambar 1.

Gambar 2.

Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.

Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.

DAFTAR GAMBAR

1 Infused Water dari buah Jeruk Dan Strawberry ...........ccccocenvrvnnne. 4
2 Poster Manfaat Infused Water ... 13
3 Poster Infused Water Fish in FUN ..o 14
4 Packaging Dried Fruit..........ccoooiiiiiiieee e 16
5 Maskot Brand Mie DjJoetek .........ccccovriririnieniiniiieienc e 17
6 Poster Hi-Tea Kombucha DetoX ..........cccovieiiniiiiiiiiiiecis 18
7 Packaging Botol Kombucha............ccocecviiiniiiiice 19
8 Tahapan Design ThiNKING .........ccoeoviiiiiiinieeseee e 21
1 Infused Water berbahan Lemon, Strawberry, Mentimun, Daun Mint
............................................................................................................ 41
2 Infused Water Mentimun, Lemon, Chia Seed............c.cccoeveiirninnene 43
3 Infused Water Lemon, Daun Mint ..............ccccocuviiioiniiiiieesieainens 44
4 Foto Minuman Infused Water .............ccccooueueiieiiiieniiiiecnesieenenns 48
5 Wawancara Dinas Kesehatan, Veniranda Neny Widyastuti, S.KM.
............................................................................................................ 49
6 Wawancara Dinas Kesehatan, Samsul Basri, S.Ip.......cccoooiiininnne 49
7 Tanggapan KuiS10Ner 1 ........cccooviiiiiiiiiieiceesec e 51
8 Tanggapan KUiSIONET 2 ........cccooiviiiiiiiiiiieieecseeseee e 52
9 Tanggapan KUuiSioner 3 ..........cccccvvieiiiiiiiniiceesee e 53
10 Tanggapan KuiSioner 4 ..........ccccceviiiiiiiiiniciicicc e 53
11 Tanggapan KUiSIONEr 5 ........ccooiviiiiiiiriiiieneeee e 54
12 Tanggapan KuiSIONeTr O.........cccvveiiriiiniiiiiiciie e 55
13 Tanggapan KuiSIoner 7 ........ccccovvveiiiiiiiiiiiiiciiciese e 55
14 Tanggapan KuiSioner 8 ..........cccocviiiiiiiiiiiiiiiiceeeec e 56
15 Tanggapan KuiSIONer 9 ........ccccooviiiiiiiriiiieneeee e 57
16 Tanggapan Kuisioner 10 ..........coceivriiriiiiniiiie e 57
17 Tanggapan Kuisioner 11 ........cccoccoviiiiiiiiiiiiiiiiceceecee 58
18 Tanggapan Kuisioner 12 ........ccccccoviiiiiiiiiiiiiicicseeesces 59
19 Logo Kementerian Kesehatan Republik Indonesia ...................... 62

Xiii



Gambar 2. 20 Logo Dinas Kesehatan kota Palembang .............ccccccoeniniiinnnnnne 65

Gambar 2. 21 Mind Mapping .........ccccueieieieieneneniesesesesee e 72
Gambar 3. 1 Botol Infus.......ccoviiiiiiiiii 87
Gambar 3. 2 Buah - buahan...........ccocoooiiiiiiiiic s 88
Gambar 3. 3 AIr ... 89
Gambar 3. 4 Warna Perancangan ...........c.ccovvvveiiiiiiiiiiesiineeses s 90
Gambar 3. 5 Gaya Design Material Design ........ccccovvviiiiiiiiiiiiiiicic e 91
Gambar 4. 1 SKetSA LOGO ......cceiuiriiriiiiiiieieie ettt 108
Gambar 4. 2 Comprehensive Layout LOgOo .......cocoviiiiiiiniiiiiencc e 109
Gambar 4. 3 Final Design LOgO ........cccceiieiiieiieiie e 110
Gambar 4. 4 L0og0 Grid .......cccueiiiiieiie et 110
Gambar 4. 5 Clear Space ATe............ccccuuiiioiiiiiiiiiieeiesese e 111
Gambar 4. 6 Black & White, Grayscale LOZO0 .......ccccovvveiiiiniiiienieeecee 111
Gambar 4. 7 Warna LOZ0.......ccccouiiiiiiiieieiee e 112
Gambar 4. 8 Rough Layout POSLET...........ccceoiiiiiiiiieieiseseeee e 113
Gambar 4. 9 Comprehensive Layout POSter..........c.ccoovviiininiieninisieeie 113
Gambar 4. 10 Final Design POSET .........cooviiiiiiiiiiiieeeeee e 118
Gambar 4. 11 Rough Layout X-Banner .............ccocuvuiieieienenenese s 119
Gambar 4. 12 Comprehensive Layout X-Banner............c.ccccuorenionieneneinennns 120
Gambar 4. 13 Final Design X-Banner ...........cccovviiiiniiieieeese e 120
Gambar 4. 14 Rought Layout MasKot.........ccoceiiiiiiiiniiiieieeese e 122
Gambar 4. 15 Comprehensive Layout Maskot............cccovvvevenenenciienenisenn, 122
Gambar 4. 16 Final Design Maskot .........ccccooeiiiiiiiiiiiicceese e 123
Gambar 4. 17 Rough Layout Ambient Media Tiang Infus.............ccocevnvnennnne. 125
Gambar 4. 18 Comprehensive Layout Ambient Media Tiang Infus.................. 126
Gambar 4. 19 Final Design Ambient Media Tiang Infus .........ccocooveniiinnnnnnn. 127
Gambar 4. 20 Rough Layout Boardgame The Infusion Challenge.................... 128
Gambar 4. 21 Comprehensive Layout Boardgame ..................cccoocvcvnciionnnnnn. 128
Gambar 4. 22 Final Design Kartu RESep ........ccccvvviiiiiiniiiiiiie e 129

Xiv



Gambar 4. 23 Final Design Kartu Pertanyaan.............cccoccooovvieiiieiinicnieneenn 129

Gambar 4. 24 Final Design Bel.............cccoooiiiiiiiiiiic 130
Gambar 4. 25 Final Design Packaging BOX ...........ccccccoeuviiiiiiieiiiiieiniie e 130
Gambar 4. 26 Final Design Papan Permainan.............ccccovvvveniiiesiiiesniniesineesnns 131
Gambar 4. 27 Final Design Keseluruhan Permainan ...........c.cccocceviinieeniennnenne 131
Gambar 4. 28 Rough Layout T- SHiFt.........ccccooooiiiiiiiiiiiieiiseseee e 133
Gambar 4. 29 Comprehensive Layout T- SHirt............cccocevviiiiiiiiiiiiiciinn, 133
Gambar 4. 30 Final Design T- SRIrt .........cccccoooviiiiiiiiiiiiiiiii e 134
Gambar 4. 31 Rough Layout Gelas..........ccccceveiiiiiiiiiiiieieieese e 136
Gambar 4. 32 Comprehensive Layout MUZ .............ccoouiiiieieieneiinenese s 136
Gambar 4. 33 Final Design Gelas ...........ccccuueoviireneiiiiieiseseseese e 137
Gambar 4. 34 Rough Layout Botol TUMDIL.........ccccoviiiiiininiiieese e 138
Gambar 4. 35 Comprehensive Layout Botol TumblIr...........ccoceveiiiiniicnnnnnn, 139
Gambar 4. 36 Final Design Botol TumbIr...........ccocoviiiiiiiiiiienccce 139
Gambar 4. 37 Rough Layout Tatakan Gelas ..........ccoceovrireiniininiineneneeees 140
Gambar 4. 38 Comprehensive Layout Tatakan Gelas............ccocoovevriineinonncnnns 141
Gambar 4. 39 Final Design Tatakan Gelas...........ccocoviriiiiiinenencencseses 141
Gambar 4. 40 Rough Layout Gantungan KUnci ..........ccceevevcvevesiennieeniesieesieeninns 142
Gambar 4. 41 Comprehensive Layout Gantungan Kunci ...........cccveeienionncnns 143
Gambar 4. 42 Final Design Gantungan Kunci ...........cc.ccoeeevinencinnincneincnnns 144
Gambar 4. 43 Rough Layout Pouch TumblIr..........c.coocvviiiiiiiiieiice 145
Gambar 4. 44 Comprehensive Layout Pouch Tumblr..........cccoceveiiiinininnnnnnn. 146
Gambar 4. 45 Final Design Pouch Tumblr...........cc.cooviiiiiiiiiiiii 146
Gambar 4. 46 Rough Layout SIINDAG..........cccociiiiiiiiiiicicieese e 148
Gambar 4. 47 Comprehensive Layout SIIngbag ............ccocevvevereniiienennninnnn, 148
Gambar 4. 48 Final Design SINgDbag .........ccoocoveiiiiiiiiiieieiesese e 149
Gambar 4. 49 Rough Layout Knife Set............cccocooeiviiiiiiiiiiiiiiiiiciiscieen 150
Gambar 4. 50 Final Design Knife Set .........cccovieiiieic e 151
Gambar 4. 51 Rough Layout SHKET .......c..ccecveveiiieieeiesiese e sieeseeseeseeseeaes 152
Gambar 4. 52 Comprehensive Layout SUKET ..........cceviviveeiieeieiie e sieseenies 153
Gambar 4. 53 Final Design StIKET..........ccccoeviiiiiiiiiiisieeeese e 153

XV



DAFTAR TABEL

Bagan 1. 1 Alur Pemikiran RanCangan ..........cccceceveevieieieese e se e see e 37
Tabel 3. 1 UKuran Media ..........cccoiveiiiiieiiiiieic et 93
Tabel 3. 2 Time Schedule Program Media ..........ccocvveniiiniinienene e 103
Tabel 3. 3 Biaya Media.......cccoriiviiiiiiiiisieieie et 104

XVi



DAFTAR LAMPIRAN

Lampiran 1 Kartu Asistensi Bimbingan TA 1 ... 164
Lampiran 2 Kartu Asistensi Bimbingan TA 2 ........cccccooviiiiiiiiiinenc e 165

XVii



