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ABSTRAK

Penelitian ini bertujuan untuk menganalisis perkembangan minimarket

modern dan pasar tradisional di Kecamatan Alang-Alang Lebar. Dengan pesatnya

pertumbuhan minimarket, penelitian ini mengeksplorasi dampaknya terhadap

keberlangsungan pasar tradisional yang telah lama menjadi pusat perekonomian

lokal. Metode yang digunakan adalah pendekatan kuantitatif dengan wawancara,

observasi, dan analisis data sekunder. Hasil penelitian menunjukkan bahwa

minimarket modern memberikan kemudahan akses dan variasi produk, namun

juga menyebabkan penurunan jumlah pengunjung dan pendapatan pasar

tradisional. Meski demikian, pasar tradisional tetap memiliki daya tarik tersendiri,

seperti keunikan produk lokal dan interaksi sosial. Rekomendasi dari penelitian

ini mencakup pentingnya sinergi antara minimarket dan pasar tradisional untuk

menciptakan ekosistem perekonomian yang seimbang dan saling menguntungkan.
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ANALYSIS OF THE DEVELOPMENT OF MODERNMINI MARKETS

AND TRADITIONAL MARKETS IN ALANG-ALANG LEBAR DISTRICT

ABSTRACT

This research aims to analyze the development of modern minimarkets and

traditional markets in Alang-Alang Lebar District. With the rapid growth of

minimarkets, this research explores the impact on the sustainability of traditional

markets which have long been the center of the local economy. The method used

is a quantitative approach using interviews, observation and secondary data

analysis. The research results show that modern minimarkets provide easy access

and product variety, but also cause a decrease in the number of visitors and

income of traditional markets. However, traditional markets still have their own

charm, such as unique local products and social interaction. Recommendations

from this research include the importance of synergy between minimarkets and

traditional markets to create a balanced and mutually beneficial economic

ecosystem.
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