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ABSTRAK 

PERANCANGAN KAMPANYE SOSIAL STOP STIGMA LGBT 

TERHADAP WANITA MASKULIN DI KOTA PALEMBANG 

Oleh : Fatwani Felanty 

Stigma mengacu pada pandangan atau sikap negatif terhadap aspek mental, fisik, 

atau sosial individu atau kelompok, mencerminkan ketidaksetujuan sosial. 

Labeling, sebagai bentuk stigma, adalah proses pemberian identitas kepada 

individu berdasarkan ciri-ciri minoritas. Kehadiran komunitas LGBT dengan 

perilaku atau penampilan non-normatif sering memicu stigma dan label negatif, 

meskipun individu tersebut tidak berperilaku menyimpang. Isu utama adalah 

anggapan bahwa perempuan dengan penampilan tomboy atau maskulin identik 

dengan orientasi seksual lesbian, yang tidak selalu benar. Penelitian ini bertujuan 

untuk mengeksplorasi pembentukan pandangan tersebut dampaknya terhadap 

individu yang mengalami stigma, serta upaya mengurangi stereotip di Kota 

Palembang. Metode design thinking diterapkan mencakup premedia, media utama, 

dan follow-up media, dengan data dikumpulkan melalui observasi, kuesioner, 

wawancara, literatur, dan situs web. Penelitian ini akan menghasilkan berbagai 

media termasuk poster, t-shirt, tote bag, kaca refleksi, feed Instagram, kalender, 

pin, gantungan kunci, magnet kulkas, video naratif, dan photo story. 

Kata kunci: Desain Thingking, Labeling minoritas, Stigma sosial, Wanita 

Maskulin 
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ABSTRACT 

Designing a Social Campaign to Stop LGBT Stigma Against Masculine Women 

in Palembang 

By: Fatwani Felanty 

Stigma refers to a negative view or attitude towards the mental, physical, or social 

aspects of an individual or group, reflecting social disapproval. Labeling, as a form 

of stigma, is the process of assigning identity to individuals based on minority traits. 

The presence of the LGBT community with non-normative behaviors or 

appearances often triggers stigma and negative labels, even if the individuals are 

not behaving deviantly. A key issue is the assumption that women with a tomboyish 

or masculine appearance are synonymous with lesbian sexual orientation, which is 

not always true. This research aims to explore the formation of such views and their 

impact on stigmatized individuals, as well as efforts to reduce stereotypes in 

Palembang City. A design thinking method is applied covering premedia, main 

media, and follow-up media, with data collected through observation, 

questionnaires, interviews, literature, and websites. This research will produce 

various media including posters, t-shirts, tote bags, reflection glass, Instagram 

feeds, calendars, pins, key chains, fridge magnets, narrative videos, and photo 

stories. 

Keywords: Design Thinking, Minority Labeling, Social Stigma, Masculine 

Women 
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