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ABSTRAK 

 

 

 

Pertumbuhan teknologi finansial mendorong adopsi digital payment di kalangan 

generasi Z di Palembang. Penelitian ini bertujuan untuk menganalisis pengaruh 

Digital Financial Literacy, Financial Stress, Green Sel-Identity, dan Facilitating 

Conditions terhadap Behavioral Intention dalam menggunakan Digital Payment. 

Metode penelitian ini menggunakan metode deskriptif dengan pendekatan 

kuantitatif. Teknik pengambilan sampel dalam penelitian ini menggunakan non- 

probability sampling dengan pendekatan purposive sampling yang di dasarkan pada 

indikator sebagai kriteria penentuan sampel, dengan total sampel sebanyak 150 

responden. Analisis data dengan metode partial least squares structural equation 

modeling (PLS-SEM). Hasil penelitian ini menunjukkan bahwa Digital Financial 

Literacy (X1), Green Self-Identity (X3), dan Facilitating Conditions (X4) terhadap 

Behavioral Intention (Y) berpengaruh positif signifikan, dan variabel Financial 

Stress (X2) terhadap Behavioral Intention (Y) berpengaruh negatif signifikan. Hal 

ini menunjukkan bahwa literasi, kepedulian terhadap lingkungan, dan ketersediaan 

fasilitas memiliki peran penting dalam memengaruhi niat pengguna untuk 

berperilaku. 

Kata Kunci: Digital Finansial Literacy, Finansial Stress, Green Sel-Identity, 

Facilitating Conditions, Behavioral Intention, Digital Payment 
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ABSTRACT 

 

 

 

The growth of financial technology drives the adoption of digital payments, among 

generation Z in Palembang. This research aims to determine the influence of Digital 

Financial Literacy, Financial Stress, Green Sel-Identity, and Facilitating Conditions 

on Behavioral Intention in using Digital Payments. This research method uses a 

descriptive method with a quantitative approach. The sampling technique in this 

research used non-probability sampling with a purposive sampling approach which 

was based on indicators as sample determination criteria, with a total sample of 150 

respondents. Data analysis using the partial least squares structural equation 

modeling (PLS-SEM) method. The results of this research show that Digital 

Financial Literacy (X1), Green Self-Identity (X3), and Facilitating Conditions (X4) 

have a significant positive effect on Behavioral Intention (Y), and the Financial 

Stress variable (X2) has a significant negative effect on Behavioral Intention (Y). 

This shows that literacy, concern for the environment, and availability of facilities 

have an important role in influencing users' behavioral intentions. 

Keyword : Digital Finansial Literacy, Finansial Stress, Green Sel-Identity, 

Facilitating Conditions, Behavioral Intention, Digital Payment 
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