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ABSTRAK 

Penelitianiini bertujuaniuntuk menguji pengaruhibrand image, promosi, dan harga 

terhadap minat beliiproduk buket bunga di CV Laa Tahzan Florist. Metode 

penelitian yang digunakan adalahikuantitatif. Data dikumpulkan melalui kuesioner 

yang disebar kepada 287 responden yang merupakan pelanggan CV Laa Tahzan 

Florist. Analisis dataidilakukan menggunakan regresi linear berganda. Hasil 

penelitianimenunjukkan bahwa secaraiparsial, brandiimage, promosi, idan harga 

memiliki pengaruh positif dan signifikan terhadap minat beli konsumen. Selain itu, 

secara simultan, ketiga variabel tersebut juga berpengaruhisignifikan terhadap 

minat beli konsumen. Dengan demikian, dapat disimpulkan bahwa ketiga faktor 

tersebut merupakan determinan penting dalam meningkatkan minat beli produk 

buket bunga di CV Laa Tahzan Florist. Implikasiidariipenelitian iniiadalah 

pentingnya perusahaan untuk terus membangun brand image yang kuat, 

menjalankan program promosi yang efektif, serta menetapkan harga yang 

kompetitif untuk mempertahankan dan meningkatkan pangsa pasar. 

 

Kata Kunci: brand image, promosi, harga, minat beli, produk buket bunga 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



ABSTRACK 
 

 

This study aims to examine the influence of brand image, promotion, and price on 

purchasing interest in flower bouquet products at CV Laa Tahzan Florist. The 

research method used is quantitative with a survey approach. Data were collected 

through questionnaires distributed to 287 respondents who were customers of CV 

Laa Tahzan Florist. Data analysis was carried out using multiple linear regression. 

The results of the study showed that partially, brand image, promotion, and price 

have a positive and significant influence on consumer purchasing interest. In 

addition, simultaneously, the three variables also have a significant effect on 

consumer purchasing interest. Thus, it can be concluded that these three factors 

are important determinants in increasing purchasing interest in flower bouquet 

products at CV Laa Tahzan Florist. The implication of this study is the importance 

of companies to continue to build a strong brand image, run effective promotion 

programs, and set competitive prices to maintain and increase market share. 

 

Keywords: brand image, promotion, price, purchasing interest, flower bouquet 

products 
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