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ABSTRAK

Penelitian ini bertujuan untuk menganalisis bagaimana pengaruh Electronic Word
of Mouth (e-Wom), Brand Image dan Media Sosial terhadap keputusan mahasiswa
Universitas Indo Global Mandiri, dengan fokus pada Mahasiswa Fakultas
Ekonomi angkatan Tahun 2024. Metode penelitian menggunakan pendekatan
kuantitatif, dengan populasi penelitian adalah mahasiswa dari fakultas tersebut.
Sampel penelitian berjumlah 140 responden yang dipilih melalui teknik
probability sampling. Data yang diperoleh dalam penelitian ini menggunakan
observasi, wawancara, kuesioner, dan dokumentasi. Teknik analisis linear
berganda, menggunakan perangkat lunak SPSS versi 25. Pengujian data meliputi
uji validitas, uji reliabilitas, serta uji asumsi klasik seperti normalitas,
heteroskedastisitas, dan multikolinearitas. Hasil penelitian menunjukkan bahwa
secara parsial, variabel Electronic Word of Mouth (e-Wom), Brand Image dan
Media Sosial masing-masing berpengaruh positif dan signifikan terhadap
Keputusan Memilih Universitas Indo Global Mandiri. Secara simultan, ketiga
variabel tersebut berpengaruh positif dan signifikan secara bersamaan terhadap
Keputusan Memilih Universitas Indo Global Mandiri. Penelitian ini menerangkan
bahwa strategi pengelolaan Electronic Word of Mouth (e-Wom), peningkatan
Brand Image serta optimalisasi penggunaan Media Sosial dapat menjadi faktor
utama dalam menarik minat mahasiswa baru, khususnya di Fakultas Ekonomi
Universitas Indo Global Mandiri.

Kata Kunci: Electronic Word of Mouth; (e-Wom); Brand Image; Media Sosial;
Keputusan Mahasiswa; Keputusan Memilih
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ABSTRACT

This study aims to analyze how the influence of Electronic Word of Mouth (e-
Wom), Brand Image, and Social Media on the decisions of Indo Global Mandiri
University students, with a focus on the students of the Faculty of Economics class
of 2024. The research method uses a quantitative approach, with the research
population being students from the faculty. The research sample amounted to 140
respondents who were selected through probability sampling techniques. The data
obtained in this study used observations, interviews, questionnaires, and
documentation. Multiple linear analysis technique, using SPSS software version
25. Data testing includes validity tests, reliability tests, and classical assumption
tests such as normality, heteroscedasticity, and multicollinearity. The results of
the study showed that partially, the variables Electronic Word of Mouth (e-Wom),
Brand Image and Social Media each had a positive and significant effect on the
decision to choose Indo Global Mandiri University. Simultaneously, these three
variables have a positive and significant effect simultaneously on the Decision to
Choose Indo Global Mandiri University. This study explains that the management
strategy of Electronic Word of Mouth (e-Wom), improving Brand Image and
optimizing the use of Social Media can be the main factors in attracting new
students, especially at the Faculty of Economics, Indo Global Mandiri University.

Keywords: Electronic Word of Mouth; (e-Wom); Brand Image; Social Media;
Student Decisions; Decision to Choose
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