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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Customer Experience, Kualitas
Produk, dan Price (Harga) terhadap Keputusan Pembelian Ice Cream Mixue di
Palembang, dengan fokus pada mahasiswa Fakultas Ekonomi Universitas Indo
Global Mandiri. Metode penelitian yang digunakan adalah kuantitatif, dengan
populasi penelitian adalah mahasiswa fakultas tersebut khususnya Prodi Manajemen.
Sampel penelitian berjumlah 202 responden, yang dipilih menggunakan teknik
probability sampling. Data dikumpulkan melalui kuesioner yang disebarkan
langsung kepada responden. Analisis data dilakukan dengan metode regresi linier
berganda menggunakan perangkat lunak SPSS versi 25. Pengujian data meliputi uji
validitas, reliabilitas, serta uji asumsi klasik seperti normalitas, multikolinearitas, dan
heteroskedastisitas. Hasil penelitian menunjukkan bahwa secara parsial, variabel
Customer Experience, Kualitas Produk, dan Price (Harga) masing-masing
berpengaruh positif dan signifikan terhadap Keputusan Pembelian. Secara simultan,
ketiga variabel tersebut juga berpengaruh positif dan signifikan terhadap Keputusan
Pembelian Ice Cream Mixue. Dengan demikian, dapat disimpulkan bahwa
pengalaman pelanggan yang baik, kualitas produk yang unggul, dan harga yang
kompetitif menjadi faktor penting dalam mendorong keputusan pembelian
konsumen. Temuan ini memberikan wawasan strategis bagi manajemen Mixue untuk
meningkatkan daya saing melalui optimalisasi pengalaman pelanggan, kualitas
produk, dan strategi harga yang lebih baik.

Kata Kunci: Customer Experience, Kualitas Produk, Price, Keputusan Pembelian,
Ice Cream Mixue.
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ABSTRACT

This study aims to analyze the influence of Customer Experience, Product Quality,
and Price on the Purchase Decision of Mixue Ice Cream in Palembang, focusing on
students of the Faculty of Economics, Universitas Indo Global Mandiri. The research
method used is quantitative, with the population of the study being students of the
faculty, especially the Management Study Program. The research sample consisted
of 202 respondents, selected using probability sampling techniques. Data were
collected through questionnaires distributed directly to respondents. Data analysis
was carried out using multiple linear regression methods using SPSS version 25
software. Data testing includes validity, reliability, and classical assumption tests
such as normality, multicollinearity, and heteroscedasticity. The results of the study
indicate that partially, the variables Customer Experience, Product Quality, and
Price each have a positive and significant effect on the Purchase Decision.
Simultaneously, the three variables also have a positive and significant effect on the
Purchase Decision of Mixue Ice Cream. Thus, it can be concluded that good customer
experience, superior product quality, and competitive prices are important factors in
driving consumer purchasing decisions. These findings provide strategic insights for
Mixue management to enhance competitiveness through optimizing customer
experience, product quality, and better pricing strategies.

Keywords: Customer Experience, Product Quality, Price, Purchase Decision, Ice
Cream Mixue.
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