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ABSTRAK 

Penelitiain ini bertuijuiain uintuik mengainailisis pengairuih Cuistomer Experience, Kuiailitais 

Produik, dain Price (Hairgai) terhaidaip Kepuituisain Pembeliain Ice Creaim Mixuie di 

Pailembaing, dengain fokuis paidai maihaisiswai Faikuiltais Ekonomi UIniversitais Indo 

Globail Maindiri. Metode penelitiain yaing diguinaikain aidailaih kuiaintitaitif, denga in 

popuilaisi penelitiain aidailaih maihaisiswai faiku iltais tersebuit khuisuisnyai Prodi Mainaijemen. 

Saimpel penelitiain berjuimlaih 202 responden, yaing dipilih mengguinaikain teknik 

probaibility saimpling. Daitai dikuimpuilkain melailuii kuiesioner yaing disebairkain 

laingsuing kepaidai responden. AInailisis daitai dilaikuikain dengain metode regresi linier 

bergaindai mengguinaikain peraingkait luinaik SPSS versi 25. Penguijiain daitai melipuiti uiji 

vailiditais, reliaibilitais, sertai uiji aisuimsi klaisik seperti normailitais, muiltikolineairitais, dain 

heteroskedaistisitais. Haisil penelitiain menuinjuikkain baihwai secairai pairsiail, vairiaibel 

Cuistomer Experience, Kuiailitais Produ ik, dain Price (Hairgai) maising-maising 

berpengairuih positif dain signifikain terhaidaip Kepuituisain Pembeliain. Secairai simuiltain, 

ketigai vairiaibel tersebuit juigai berpengairuih positif dain signifikain terhaidaip Kepuituisain 

Pembeliain Ice Creaim Mixuie. Dengain demikiain, daipait disimpuilkain baihwai 

pengailaimain pelainggain yaing baiik, kuiailitais produik yaing uingguil, dain hairgai yaing 

kompetitif menjaidi faiktor penting dailaim mendorong kepuitu isain pembeliain 

konsuimen. Temuiain ini memberikain waiwaisain straitegis baigi mainaijemen Mixuie uintuik 

meningkaitkain daiyai saiing melailuii optimailisaisi pengailaimain pelainggain, kuiailitais 

produik, dain straitegi hairgai yaing lebih baiik. 

Kata Kunci: Cuistomer Experience, Kuiailitais Produik, Price, Kepuitu isain Pembeliain,  

                       Ice Creaim Mixuie. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

viii 

 

ABSTRACT 

This stuidy aiims to ainailyze the influience of Cuistomer Experience, Produict Quiaility, 

aind Price on the Puirchaise Decision of Mixuie Ice Creaim in Pailembaing, focuising on 

stuidents of the Faicuilty of Economics, UIniversitais Indo Globail Maindiri. The reseairch 

method uised is quiaintitaitive, with the popuilaition of the stuidy being stuidents of the 

faicuilty, especia illy the Mainaigement Stuidy Prograim. The reseairch saimple consisted 

of 202 respondents, selected uising probaibility saimpling techniquies. Daitai were 

collected throu igh quiestionnaiires distribuited directly to respondents. Daitai ainailysis 

wais cairried ouit uising muiltiple lineair regression methods uising SPSS version 25 

softwaire. Daita i testing incluides vailidity, reliaibility, aind claissicail aissuimption tests 

suich ais normaility, muilticollineairity, aind heteroscedaisticity. The resuilts of the stuidy 

indicaite thait pairtiailly, the vairiaibles Cu istomer Experience, Produ ict Quiaility, aind 

Price eaich ha ive ai positive aind significaint effect on the Puirchaise Decision. 

Simuiltaineouisly, the three vairiaibles ailso haive ai positive aind significaint effect on the 

Puirchaise Decision of Mixuie Ice Creaim. Thuis, it cain be concluided tha it good cuistomer 

experience, suiperior produict quiaility, aind competitive prices aire importaint faictors in 

driving consuimer puirchaising decisions. These findings provide stra itegic insights for 

Mixuie mainaigement to enhaince competitiveness throuigh optimizing cuistomer 

experience, produict quiaility, aind better pricing straitegies. 

Keywords: Cuistomer Experience, Produict Quiaility, Price, Puirchaise Decision, Ice    

                    Creaim Mixuie. 
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