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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Customer Satisfaction, E-

Service Quality, dan Price Perception terhadap Repurchase Intention pada 

pengguna aplikasi ShopeeFood di kalangan mahasiswa Fakultas Ekonomi 

Universitas Indo Global Mandiri. Metode penelitian yang digunakan adalah metode 

kuantitatif dengan pendekatan deskriptif. Teknik pengambilan sampel 

menggunakan purposive sampling dengan jumlah sampel sebanyak 264 responden 

yang merupakan mahasiswa Fakultas Ekonomi Universitas Indo Global Mandiri 

dan pernah menggunakan layanan ShopeeFood minimal tiga kali dalam tiga bulan 

terakhir. Data dikumpulkan melalui penyebaran kuesioner dan dianalisis 

menggunakan program SPSS versi 26 dengan teknik analisis regresi linier 

berganda, uji t, uji F, koefisien korelasi (R), dan koefisien determinasi (R²). Hasil 

penelitian menunjukkan bahwa Customer Satisfaction berpengaruh positif dan 

signifikan terhadap Repurchase Intention dengan nilai t hitung sebesar 8,839 dan 

signifikansi 0,000. E-Service Quality tidak berpengaruh signifikan terhadap 

Repurchase Intention dengan nilai t hitung sebesar 0,694 dan signifikansi 0,488. 

dan Price Perception berpengaruh positif dan signifikan terhadap Repurchase 

Intention dengan nilai t hitung sebesar 3,418 dan signifikansi 0,001. Secara 

simultan, Customer Satisfaction, E-Service Quality, dan Price Perception 

berpengaruh positif dan signifikan terhadap Repurchase Intention dengan nilai F 

hitung sebesar 39,385 dan signifikansi 0,000. Nilai koefisien determinasi (R²) 

sebesar 0,312 menunjukkan bahwa ketiga variabel independen mampu menjelaskan 

Repurchase Intention sebesar 31,2%, sedangkan sisanya sebesar 68,8% dipengaruhi 

oleh variabel lain di luar penelitian. 

 

Kata Kunci: Customer Satisfaction, E-Service Quality, Price Perception, 

Repurchase Intention. 
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ABSTRACT 

 

This study aims to analyze the influence of Customer Satisfaction, E-Service 

Quality, and Price Perception on Repurchase Intention among ShopeeFood app 

users among students of the Faculty of Economics, Indo Global Mandiri University. 

The research method used was quantitative with a descriptive approach. The 

sampling technique used purposive sampling, with a sample size of 264 

respondents. These respondents were students of the Faculty of Economics, Indo 

Global Mandiri University, and had used ShopeeFood services at least three times 

in the last three months. Data were collected through questionnaires and analyzed 

using SPSS version 26 using multiple linear regression analysis techniques, t-tests, 

F-tests, correlation coefficients (R), and coefficients of determination (R²). The 

results showed that Customer Satisfaction had a positive and significant effect on 

Repurchase Intention, with a calculated t-value of 8.839 and a significance level of 

0.000. E-Service Quality did not have a significant effect on Repurchase Intention, 

with a calculated t-value of 0.694 and a significance level of 0.488. and Price 

Perception had a positive and significant effect on Repurchase Intention, with a 

calculated t-value of 3.418 and a significance level of 0.001. Simultaneously, 

Customer Satisfaction, Electronic Service Quality, and Price Perception had a 

positive and significant effect on Repurchase Intention, with a calculated F-value 

of 39.385 and a significance level of 0.000. The coefficient of determination (R²) of 

0.312 indicates that the three independent variables explain 31.2% of Repurchase 

Intention, while the remaining 68.8% is influenced by other variables outside the 

study. 

 

Keywords: Customer Satisfaction, Electronic Service Quality, Price Perception, 

Repurchase Intention. 
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