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ABSTRAK 

 

PERANCANGAN KOMUNIKASI VISUAL KAMPAYE SOSIAL 

VEGETARIAN SEBAGAI GAYA HIDUP POLA MAKAN SEHAT DI 

PALEMBANG 

 

 

Pola makan masyarakat urban di Palembang saat ini menghadapi tantangan serius 

akibat gaya hidup sedentari dan tingginya konsumsi makanan cepat saji yang 

memicu risiko penyakit degeneratif seperti obesitas dan hipertensi. Meskipun tren 

vegetarian di Palembang mulai berkembang melalui kehadiran restoran dan event 

komunitas, hal tersebut belum menjangkau audiens non-vegetarian secara luas 

akibat stigma negatif terkait rasa dan kecukupan gizi. Permasalahan ini diperparah 

oleh media komunikasi visual yang belum menarik (eye-catching) dan minimnya 

literasi gizi. Konsep perancangan kampanye sosial ini menggunakan organic design 

dengan gaya visual modern, bersih, dan estetik untuk memancarkan kesan premium 

sekaligus ramah audiens. Tujuan perancangan komunikasi visual ini adalah untuk 

merebranding citra vegetarianisme di Palembang melalui pendekatan desain yang 

sistematis guna mengubah persepsi negatif masyarakat. Melalui kampanye ini  

berupa perancangan media komprehensif yang mencakup main media (logo dan 

buku interaktif), premedia (poster, brosur, dan x-banner), serta follow-up media 

(flyer, t-shirt, notebook, bookmark, stiker, food replica, tent card, katalog produk, 

dan kartu nama) guna mengedukasi masyarakat melalui pengenalan menu lokal 

berbasis jamur tiram. Manfaat dari perancangan ini adalah terciptanya kesadaran 

baru bagi masyarakat urban non-vegetarian untuk beralih ke pola makan nabati 

sebagai solusi hidup sehat yang inklusif, bergaya, dan berkelanjutan di Kota 

Palembang. 

 

Kata Kunci : Kampanye Sosial, Vegetarian, Komunikasi Visual, Stigma Negatif, 

Palembang. 
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ABSTRACT 

 

VISUAL COMMUNICATION DESIGN FOR A SOCIAL CAMPAIGN 

PROMOTING VEGETARIANISM AS A HEALTHY DIETARY LIFESTYLE IN 

PALEMBANG  

 

 

The dietary habits of Palembang's urban population currently face serious 

challenges due to sedentary lifestyles and high fast-food consumption, which 

increase the risk of degenerative diseases such as obesity and hypertension. 

Although the vegetarian trend in Palembang is growing through the emergence of 

restaurants and community events, it has yet to reach a broad non-vegetarian 

audience due to negative stigmas regarding taste and nutritional adequacy. This 

issue is compounded by a lack of visually engaging communication materials and 

limited nutritional literacy. The design concept for this social campaign employs an 

organic design approach featuring a modern, clean, and aesthetic visual style to 

convey an image that is both premium and approachable. The objective of this 

visual communication design is to rebrand vegetarianism in Palembang through a 

systematic design approach aimed at shifting negative public perceptions. Through 

this campaign results in a comprehensive suite of media assets, including primary 

media (logo and interactive book), pre-media (posters, brochures, and X-banners), 

and follow-up media (flyers, T-shirts, notebooks, bookmarks, stickers, food replicas, 

tent cards, product catalogs, and business cards) designed to educate the public by 

introducing local menu items based on oyster mushrooms. The project aims to foster 

new awareness among non-vegetarian urban residents, encouraging a shift toward 

a plant-based diet as an inclusive, stylish, and sustainable solution for healthy 

living in Palembang. 

 

Keywords : Social Campaign, Vegetarian, Visual Communication, Negative 

Stigma, Palembang. 
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