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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Gratis Ongkir, Flash Sale, 

dan Online Customer Review terhadap Keputusan Pembelian Produk Somethinc di 

platform Shopee pada mahasiswa Fakultas Ekonomi Universitas Indo Global 

Mandiri. Metode penelitian yang digunakan adalah metode kuantitatif dengan 

pendekatan deskriptif. Populasi dalam penelitian ini sebanyak 854 mahasiswa 

Fakultas Ekonomi Universitas Indo Global Mandiri angkatan 2022-2025. Sampel 

sebanyak 273 responden yang ditentukan menggunakan Rumus Slovin, dengan 

teknik purposive sampling. Data yang digunakan adalah data primer dan data 

sekunder berupa kuesioner (google form). Teknik analisis data menggunakan  SPSS 

versi 26, melalui analisis regresi linear berganda, uji t, uji F, uji koefisien korelasi, 

dan uji koefisien determinasi. Hasil penelitian menunjukkan bahwa secara parsial 

Gratis Ongkir berpengaruh positif dan signifikan terhadap Keputusan Pembelian 

dengan nilai t hitung 10,811 dan signifikansi 0,000 < 0,05. Flash Sale berpengaruh 

positif dan signifikan terhadap Keputusan Pembelian dengan nilai t hitung 10,052 dan 

signifikansi 0,000 < 0,05. Online Customer Review berpengaruh positif dan 

signifikan terhadap Keputusan Pembelian dengan nilai t hitung 2,322 dan 

signifikansi 0,021 < 0,05. Secara simultan, Gratis Ongkir, Flash Sale, dan Online 

Customer Review berpengaruh signifikan terhadap Keputusan Pembelian dengan 

nilai F hitung sebesar 244,160 dan signifikansi 0,000 < 0,05. Nilai koefisien 

korelasi (R) 0,855 menunjukkan hubungan yang sangat kuat antara variabel 

independen dengan Keputusan Pembelian. Nilai koefisien determinasi (R²) sebesar 

0,731 menunjukkan bahwa Gratis Ongkir, Flash Sale, dan Online Customer Review 

mampu menjelaskan 73,1% variasi Keputusan Pembelian, sedangkan 26,9% 

sisanya dijelaskan oleh variabel lain di luar penelitian. 

 

Kata Kunci : Gratis Ongkir; Flash Sale; Online Customer Review, Keputusan 
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ABSTRACT 

This study aims to analyze the influence of Free Shipping, Flash Sale, and Online 

Customer Review on the Purchase Decision of Somethinc Products on the Shopee 

platform among students of the Faculty of Economics, Indo Global Mandiri 

University. The research method used is a quantitative method with a descriptive 

approach. The population in this study was 854 students of the Faculty of 

Economics, Indo Global Mandiri University, class of 2022-2025. A sample of 273 

respondents was determined using the Slovin Formula, with a purposive sampling 

technique. The data used were primary data and secondary data in the form of a 

questionnaire (google form). The data analysis technique used SPSS version 26, 

through multiple linear regression analysis, t-test, F-test, correlation coefficient 

test, and determination coefficient test. The results of the study show that partially 

Free Shipping has a positive and significant effect on Purchase Decisions with a 

calculated t value of 10.811 and a significance of 0.000 <0.05. Flash Sale has a 

positive and significant effect on Purchase Decisions with a calculated t value of 

10.052 and a significance of 0.000 <0.05. Online Customer Review has a positive 

and significant effect on Purchasing Decisions with a calculated t value of 2.322 

and a significance of 0.021 <0.05. Simultaneously, Free Shipping, Flash Sale, and 

Online Customer Review have a significant effect on Purchasing Decisions with a 

calculated F value of 244.160 and a significance of 0.000 <0.05. The correlation 

coefficient (R) value of 0.855 indicates a very strong relationship between the 

independent variables and Purchasing Decisions. The coefficient of determination 

(R²) value of 0.731 indicates that Free Shipping, Flash Sale, and Online Customer 

Review are able to explain 73.1% of the variation in Purchasing Decisions, while 

the remaining 26.9% is explained by other variables outside the study. 
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