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ABSTRAK

Desa Burai yang terletak di Kecamatan Tanjung Batu, Kabupaten Ogan Ilir, memiliki
potensi wisata religi yang cukup besar, khususnya pada kawasan Makam Puyang yang
memiliki nilai sejarah dan spiritual bagi masyarakat setempat. Namun, potensi tersebut
belum didukung oleh sistem komunikasi visual yang terstruktur dan terpadu. Kurangnya
identitas visual yang kuat serta minimnya media promosi menyebabkan destinasi ini
belum dikenal secara luas oleh masyarakat luar daerah. Oleh karena itu, perancangan
komunikasi visual promosi ini dilakukan untuk membangun identitas destinasi yang
jelas, menarik, dan mudah dikenali, sekaligus meningkatkan daya tarik wisata religi
Makam Puyang Desa Burai. Metode yang digunakan dalam perancangan ini adalah
metode Design Thinking yang meliputi lima tahapan, yaitu empathize, define, ideate,
prototype, dan test. Pada tahap empathize dilakukan pengumpulan data melalui
observasi dan wawancara untuk memahami kebutuhan dan permasalahan. Tahap define
bertujuan merumuskan inti masalah yang dihadapi. Selanjutnya pada tahap ideate,
dilakukan pengembangan konsep kreatif yang sesuai dengan karakter wisata religi.
Tahap prototype menghasilkan berbagai rancangan visual seperti logo, warna, tipografi,
serta media promosi. Tahap terakhir yaitu test dilakukan untuk menguji efektivitas
desain yang telah dibuat. Hasil dari perancangan ini berupa logo utama yang
merepresentasikan nilai religius dan kearifan lokal, sistem identitas visual yang
konsisten, serta berbagai media promosi baik cetak maupun digital seperti poster,
brosur, dan konten media sosial. Diharapkan melalui perancangan ini dapat
meningkatkan awareness masyarakat terhadap wisata religi Makam Puyang Desa Burai
serta memperkuat citra destinasi sebagai salah satu tujuan wisata religi yang memiliki

nilai budaya dan sejarah di Kabupaten Ogan Ilir.

Kata Kunci : Perancangan Komunikasi Visual, Promosi Wisata Religi, Identitas
Visual, Makam Puyang Desa Burai
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ABSTRACT

Burai Village, located in Tanjung Batu District, Ogan Ilir Regency, has considerable
potential for religious tourism, particularly the Makam Puyang area, which holds
historical and spiritual significance for the local community. However, this potential has
not yet been supported by a structured and integrated visual communication system. The
lack of a strong visual identity and limited promotional media have resulted in the
destination being less widely recognized by people from outside the region. Therefore, this
visual communication design for promotional purposes was developed to establish a clear,
appealing, and recognizable destination identity while increasing the attractiveness of the
Makam Puyang religious tourism destination in Burai Village. The method used in this
design process is the Design Thinking method, which consists of five stages: empathize,
define, ideate, prototype, and test. In the empathize stage, data were collected through
observation and interviews to understand the needs and problems of the destination. The
define stage aimed to identify and formulate the core problems encountered. In the ideate
stage, creative concepts were developed based on the characteristics of religious tourism.
The prototype stage produced various visual designs, including the logo, color palette,
typography, and promotional media. The final stage, test, was conducted to evaluate the
effectiveness of the resulting designs. The results of this design include a primary logo that
represents religious values and local wisdom, a consistent visual identity system, and
various printed and digital promotional media, such as posters, brochures, and social
media content. Through this design, it is expected to increase public awareness of the
Makam Puyang religious tourism destination in Burai Village and strengthen its image as

a religious tourism destination with cultural and historical value in Ogan Ilir Regency.

Keywords: Visual Communication Design, Religious Tourism Promotion, Visual Identity

Makam Puyang Burai Village

vii



HALAMAN PENGESAHAN ..ottt i
HALAMAN PESEMBAHAN ..ottt ii
HALAMAN PERYATAAN ...ttt et b bbb iv
KATA PENGANTAR ...ttt bbbttt bbbt b et e e %
N S I ¥ N USRS vi
ABSTRACT ...ttt bbbttt h s e b e b bbbt bt e Rt e e et bbb bt vii
DAFTAR TSI ot bbbttt e bbbttt b e s et e e viii
DAFTAR GAMBAR ... .ottt ettt et seese et e e testestesteeteeneeneeseeneens X
DAFTAR TABEL ...ttt bbbt e b ne et Xiii
DAFTAR LAMPIRAN .. ..ottt bbbttt st e b s e Xiv
BAB | PENDAHULUAN ...ttt te sttt ateanaena e eneens 1
AL Latar BelaKang ........ccvoiiiiicc st 1
B. RUMUSAN MaSalah ...........cccooiiiiiiicce e 6
C. Batasan Masalah............cccueiiiiiieicicceee et 6
D. Tujuan dan Manfaat ............ccceoieiiiiicic e 6
1. TINJAUAN IDE PERANGCANGAN .....ooiiiiiiieieiee ettt st 8
1. METODE PERANCANGAN .....ooititie sttt 16
E.  DeSigN TRINKING ....ccoiiiiiiiiiieee bbbt 16
1. EMPALINIZE ..o e 16
2. DEFING oo are s 17
K [0 L | (=T OSSPSR 19
O (011071 0O PR PP OPR PRSPPI 20
ST -1 PSPPSR 20
V. LANDASAN TEORI ... ..ottt 20
A. Teori Desain Komunikasi VISUL............ccceeiuiiiiiiiiiiic e 22
o T =T I 1 (=] ] < SR 23
ORI I=To T ¢ T T=T 1] o] | USSR 24
D T I=To VA o T LU OP PP 26
T T T T o o] 1410 ] PSP 28
F.  Teori Wisata RelIgi .......coiiiiiiiiiieie e 29
A. BAB I (PendanulUuan)........cccccoiiiiiiiiiciic et 31
B. BAB Il (Pengelolahan Data ) .........cccccoiiiiiiiiieic e 31
C. BAB I ( KONSEP PEranCagan ) ......ccevveiiiriiriirieieiesie sttt 31
D. BAB IV (VisualiSasi ESAIN ).....cc.eciieiiiiiieiie et snna s 31
E. BAB V (PENULUD ) .ottt 31

DAFTAR ISI



V1. ALUR PEMIKIRAN PENELITIAN ..ottt
BAB 11 PENGELOLAHAN DATA .ottt
AL TAENTITIKAST DA ... .ecvieiieeieeie ettt sre e enes
1. Profil DESA BUIAL .....ccuiiiieiiiiieiie et
2. Upaya Pemerintah Desa BUIal..........ccooviiiiiiiniieiiniseseeeee e
3. POtENST DESA BUII.....c.veviiiiiiiiiiiiiiieieie sttt
4. Sejarah Puyang/Leluhur Desa BUIal............ccccoiiiiiiieiineienic e
5. Sejarah Toko-toko Makam Puyang Atau Leluhur Desa Burai ...........cccceevenenen.
6. HASH KUISONET ...ttt bbb
B, ANAIISIS DAIA .....ccviiiiiieiiciee bbb
O [ 11 (1] RSP PRP PR PRRRRPIN
BAB 111 KONSEP PERANCANGAN. ...ttt
AL KONSEP KIEALIT ...
2. Strategi Kreatif.... ..o
3. Gagasan Kreatif ..........cccooveiiiiie s
A, PESAN VEIDAL ..o s
D, PESAN VISUAL ..ottt nne s
B.  KONSEP IMBAIA ..ottt
1. TUJUAN IMBAIA. ... bbbt
2. SEALEGE MEUIA. ... ..o
3. Pemilinan MEAIA........coeiiiieieiiceeee e
O e a0 (U T T 1Y/ <o - OSSR
5. Program MEAIA.......cccuiieieieie ettt
6. BIaYa MEAIA........ccoeiiiiiciccece e e
BAB IV VISUALISASI DESAIN ..ottt
AL ViISUALISAST DESAIN......eiviiiiiiieiieieie ettt bbb n e s
Y L= o [T W U Ly o SRS PRSST
N o (-3 |V 1o T USRS

3. Follow Up Media

119

BAB V PENUTUP ...ttt e s e et e s te st e neebaeraene e s eneens
A, KESIMPULAN ..ottt st r et re e ne s
B. SARAN .ottt beareere e e s
DAFTAR PUSTAKA .ottt ettt st be e be e s e et e et et e stesteabeanaeneenseneens
(=10 0] o] | =T o TRV UPPRPRRPRO
Ahmad Syahdat Permandu Wisata Religi..........c.cccoueiiiiiie i



DAFTAR GAMBAR

Gambar 1.1 Poster Wisata Religi DeSa BUFAI ...........cccveiueiieiieie e 9

Gambar 1.2 Poster Makam Puyang Desa BUFal .........ccccceevueiieieiiiesieeie e 10
Gambar 1.3 Vidio Promosi Makam Kawah Tengkurep ........cccoceeoevieieiie i 12
Gambar 1.4 Peta Infografis Makam Arya BIIar ... 13
Gambar 1.5 Poster “World Tourism Day” ........ccccooiiiiiiiiiiieec e 14
Gambar 1.6 Brosur Infografis “Etnik Tradition™..........ccccviiiiiiiiiiiiniieee e 15
Gambar 1.7 Alur Pemikiran PEranCangan ...........cccoueiveiueiieiieiesieseeste e steesee e e sve e e enne e 32
Gambar 2.1 Peta DESA BUFI.........ccveuiiieiieie e e et ste ettt seeereesreenaesneesneeeennes 33
GamDAr 2.2 DESA BUFAI .....ccvveuieiiieiieie ettt st et sre et nre e enes 35
Gambar 2.3 Objek Wisata BUIi............ccciiiieiiiiicic ettt 36
Gambar 2.4 Poster Festival Burai Tahun 2022...........ccooeiiiiiiiiniiieeiene e 37
Gambar 2.5 Poster Festival Burai Tahun 2023..........cccoiiiiiieieiieseese e 38
Gambar 2.6 Poster Festival Burai Tahun 2024 ............coooiieiieieiieseese e 39
Gambar 2.7 Makam Puyang Pangeran AULA ............ccoveieiieiieie e 41
Gambar 2.8 Makam Puyang DarusSalam ..............cccoiveiiiieiicie e 43
Gambar 2.9 Makam Puyang USang KETIP .......cccuuiriiiiiiieies s 44
Gambar 2.10 Makam Puyang Sang Darah PULIN ... 45
Gambar 2.11 Makam Puyang Usang GEMOK ............ccoveiuiiieiieie et 47
Gambar 2.12 Makam Puyang Tuan Sa’id..........cccooiiiiiiiiiiiic e 49
Gambar 2.13 Makam Puyang Bang..........ccoeiiiiiiiiiiieie e 50
Gambar 3.1 BUNQGA TEIALAI.......c.eeueeieeiiteiiestesii ettt ettt sttt et bbb bbb nn s 60
Gambar 3.2 Gaya DeSain Art NOUVEAU ........c.ccveiveeieiieite et ettt sre et sraesae e sreenneens 69
GAMDAN 3.3 WAIIA. ...ttt ettt b et b e s e st et et e nbe st e e beebeeneeneeneeneeneas 66
GambAr 3.4 TYPOGIAPNY ...ttt bbbttt b e bbbt 67
Gambar 3.5 TYPOGIAPNY ..ottt bbb 68
GamDBDAr 4.1 SKETSA LOJO ...eoiuvieiieiiii ettt ettt ettt et e e e st e e e e nra e e aeennae s 83
Gambar 4.2 Logo yang di PiliN ... 83
Gambar 4.3 Comprenensive LayOout LOGO ........ccoueurierierieiieniesiesesieseeee e 84
GaMBAr 4.4 FINAL LOGO ...veviiteiiiiiieieie ittt bbbttt bbbt 85
Gambar 4.5 MOCKUP/PUBIIKASI .........couviiiiiic e 86
Gambar 4.6 Proses Pengeditan VidiO ........cccoiiiiiiiiiiiic s 89



Gambar 4.7 SCANE 1 OPEINMING ..ocvveiveeeeieeite e sttt ste e reesbe e ste et e reesbeeaesneesreeneanes 91

Gambar 4.8 Scane 2 Menapilkan Gerbang Desa BUral ...........ccccvviieiiiiiincieneseeeeeees 91
Gambar 4.9 Scan 3 Menampilkan Orang Melihat Wisata Desa Burai ............cc.ccocvviiiiiiennenn, 92
Gambar 4.10 Scane 4 Menampilkan Suasana Sungai Desa Burai ...........ccccccoccvvvieiveie e ieennene, 92
Gambar 4.11 Scane 5 Menampilkan Keharmonisan Anak-anak Desa Burai ............cccccccevennne. 93
Gambar 4.12 Scane 6 Menampilkan Rumah Tradisional yang ada di Desa Burai ...................... 93
Gambar 4.13 Scane 7 Menampilkan Tugu Desa BUFaT ...........cccoivriiiiiieiene e 94
Gambar 4.14 Scane 8 Menampilkan Orang Menuju kawasan Makam ..............ccccceevviieieennenne 94
Gambar 4.15 Scane 9 Menampilkan Makam Pangeran Aulia Ulumuddin ..........c.cccccoeveivenane. 95
Gambar 4.16 Scane 10 Menampilkan Area Makam Puyang Darusallam .............ccoccoevieieienn, 95
Gambar 4.17 Scane 11 Menampilkan Area Makam Puyang Sang Ketip .........c.ccoovovviiiiieiiennn, 96
Gambar 4.18 Scane 12 Menampilkan Area Makam Puyang Sang Darah Putih ........................ 96
Gambar 4.19 Scane 13 Menampilkan Area Makam Puyang Sang GemokK ............ccccccevvevveneane. 97
Gambar 4.20 Scane 14 Menampilkan Area Makam Puyang Tuan Sa’id .........cccccooeiviiiniennnnn, 97
Gambar 4.21 Scane 16 Menampilkan Area Makam Puyang Bang Tawi .........c.ccocvevviniieiniienne, 98
Gambar 4.22 Scane 18 Menampilkan Potensi lain yang ada di Desa Burai ...........c.cccccceevenneane. 98
Gambar 4.23 Scane 19 Menampilkan Olahan Khas Desa BUrai .............ccccceeveeieieeie e 99
Gambar 4.24 Scane 20 Penutup Menampilkan Suasan Matahari Tergelam di Desa Burai ........ 99
GamDAr 4.25 SKETISA POSIEI ......oceeiiieiiiiieseeie ettt ettt e teeneenreenaesneesneenneenes 99
Gambar 4.26 Comprehensive Layout POStEr ..........ocvvvuieiiiiiiiiiiiieeeeeeeeeeea, 100
Gambar 4.27 Final DeSAIN POSLEN ........coiiiiiiiiiieieiesiesie ettt sttt ee s 101
Gambar 4.28 MocCKUP/PUDBIIKAST POSTET ..........coiiiiiiieiiie i 103
Gambar 4.29 SKETSA BIOSUN .........oiveiiiieiieiesie sttt e ste e saeeaeeneesseeneesneeseeensennes 104
Gambar 4.30 Comprehensive LayOut BrOSUL ..........c.cccooiiiiiiiienesieeeeeee e 104
Gambar 4.31 FINAI DESAIN .......oiiiiiiiiiieieee ettt bbbt neenes 105
Gambar 4.32 MocKUp/PUDITKAST BIOSUL .......ccuviiuieiieiiee ettt sae e 106
Gambar 4.33 Sketsa Peta INfOgrafis ..o 107
Gambar 4.34 Comprehensive Peta INFOGrafiS .........ccooeiiiiiiiiiiiiicee e 108
Gambar 4.35 Final Desain Peta INfografis ..........cccoviiiiiiiiiiii e 108
Gambar 4.36 Publikasi Peta INfOgrafis .........ccooiiiiiiiiic e 109
Gambar 4.37 SKEtSa X BANNET ........cccviiieiieieiie et steesae e e ste e ssaenaeeneesreeeeenes 110
Gambar 4.38 Final Desain X BaNNET ........cccocviieiieieiieieeie e sie e see e eseesseessesseessaessesnessseessesnes 110
Gambar 4.39 SKetSa SPANUUK .......c.coiiiiiiiiie ettt bbb e e enes 112



Gambar 4.40 Final Desain SPaNTUK .........cccceiieiieiieiiece et enes 113

Gambar 4.41 SKetSa Katalog ........ccooiiiiiiiiiiiieie e 114
Gambar 4.42 Final Desain Katalog ........cccooeiieiiiieiieiicie e 115
Gambar 4.43 Sketsa Feed INStAGram .......ccccceiieiice e 117
Gambar 4.44 Final Desain Feed INStagram .........ccccoiveiiiieieeie e 118
Gambar 4.45 SKETSA SNITT ........oiiiiieie et sre e enes 119
Gambar 4.46 Comprenensive LAYOUL ..o 120
Gambar 4.47 CoOmMPreNeNnSIVE LAYOUL ........cccueiieriieieiieiecie sttt enes 120
Gambar 4.48 SKetSa TODAQG .....ccveiviiiiiiecie ettt 122
Gambar 4.49 Comprehensive LAYOUL ..o 122
Gambar 4.50 Final Desain TOtDAQ ........ccoerviiiriiieieieri e 123
GaMDBAr 4.51 SKEESA PECT ...vviviiiieiiiieiieite sttt bbbt 124
Gambar 4.52 FiNal DESAIN PECT .....c.ccviiiiiiiisieieie ettt 125
GaMDAr 4.53 SKETSA GANCH ..ecvveivieiieiiiieesieeie ettt be e e sreeteereesreentesneenreeneennes 126
Gambar 4.54 Comprehensive LAYOUL ..o 127
Gambar 4.55 FiNal DeSAIN GANCI......cc.ciiiiiiiiiisieieie ettt bbbt ee e 127
Gambar 4.56 SKEISA MUG ....ccviiieiiiiie ettt st et e st e e teene e reeneenes 129
Gambar 4.57 Comprehensive LAYOUL ..o 130
Gambar 4.58 FiNal DESAIN IMUG .......ooviiviiiriiiisiiiiei ettt 130
Gambar 4.59 PUDIIKAST MUG .........ooiiiiiice ettt 131
Gambar 4.60 SKEESA PIN .....ciiiieieieeie ettt 131
Gambar 4.61 ComprehenSive LAYOUL ..o 132
Gambar 4.62 FiNal DESAIN PN .....coviiiiiiieeie ettt sneesaeenee e eeenes 132
Gambar 4.63 PUDITKAST PIN ......ooiiiiiiiciece ettt enes 133

Xii



Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 4.

Daftar Tabel

I o (=000 T=To - USRS TRPRTRRRRORS 75
2 IMIAIN MEBAIA ...ttt sttt et e b e e teeneesreenbeeneennees 77
S FOHOW UP MEUIA.....c.uicieiiicie ettt sne e e e anes 77
A PIE IMIBOIA. ... bbbttt bbbt 78
5 IMAIN MEBATA . ...ee ettt et esbeeteene e reenbeeneenre s 79
B FOHOW UP MEAIA ... 80
7 BIaYa MEUIA .....cviivieiiicie ettt et e et e et e e e e sbeesteeseesbaenbeennennes 81
B HEAAIINE ... 63
9 SUDNEAANINEG ...t nne s 63
10 TAGIINE .t 64
L TAGHINE L. bbb 87

Xiii



DAFTAR LAMPIRAN

Ahmad Syahdat Permandu Wisata Religi
Dokumentasi Pameran...........cccccceeveveenee.

Xiv




