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ABSTRAK

Perancangan Komunikasi Visual Kampanye ‘Waspada Black Mold’ untuk
Pencegahan Risiko Gangguan Pernapasan akibat Jamur Dinding

pada Hunian di Kota Palembang

Kondisi hunian yang lembap dapat mendukung pertumbuhan jamur dinding
berwarna gelap atau black mold serta memengaruhi kualitas lingkungan dalam
ruang. Namun, bercak jamur pada dinding masih sering dipandang sebagai masalah
kebersihan atau tampilan sehingga penanganannya hanya dilakukan dengan
membersihkan dan mengecat ulang permukaan tanpa memeriksa sumber
kelembapan. Lingkungan hunian yang lembap dan berjamur juga berpotensi
memicu atau memperburuk keluhan pernapasan pada individu yang sensitif.
Perancangan ini bertujuan menghasilkan kampanye komunikasi visual yang
mampu meningkatkan kesadaran masyarakat mengenai black mold sebagai tanda
adanya masalah kelembapan serta mendorong tindakan pemeriksaan dan
pencegahan pada hunian. Metode yang digunakan adalah Design Thinking melalui
tahap empathize, define, ideate, prototype, dan test. Data dikumpulkan melalui
observasi, wawancara, kuesioner, dokumentasi, dan studi literatur. Hasil
perancangan berupa kampanye “Waspada Black Mold” dengan video kampanye
berjudul “Teman Bermain yang Tak Diundang” sebagai media utama. Perancangan
ini diharapkan dapat membantu masyarakat agar tidak hanya membersihkan bercak

jamur, tetapi juga memeriksa dan menangani sumber kelembapan pada hunian.

Kata Kunci: Black Mold, Kelembapan Hunian, Gangguan Pernapasan, Video

Kampanye, Komunikasi Visual.
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ABSTRACT

Visual Communication Design of the “Waspada Black Mold”
Campaign for Preventing the Risk of Respiratory Problems Caused
by Wall Mold in Residential Areas of Palembang

Humid residential conditions can support the growth of dark-
colored wall mold, commonly referred to as black mold, and may affect
indoor environmental quality. However, mold stains on walls are often
perceived merely as a matter of cleanliness or appearance, leading to
treatment that focuses only on cleaning and repainting the surface without
identifying the underlying source of moisture. Humid and moldy residential
environments may also trigger or worsen respiratory complaints in
sensitive individuals. This design aims to develop a visual communication
campaign that raises public awareness of black mold as an indication of
underlying moisture problems and encourages inspection and preventive
measures in residential environments. The method used is Design Thinking,
consisting of the empathize, define, ideate, prototype, and test stages. Data
were collected through observation, interviews, questionnaires,
documentation, and literature studies. The resulting design is the “Waspada
Black Mold” campaign, with a campaign video entitled “Teman Bermain
vang Tak Diundang” (“The Uninvited Playmate”) as the primary medium.
This design is expected to help the public understand that addressing mold
stains should not be limited to cleaning them, but should also involve
identifying and addressing the underlying sources of moisture in residential

environments.

Keywords: Black Mold, Residential Humidity, Respiratory Problems,

Campaign Video, Visual Communication.
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