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ABSTRAK 

 

Rendahnya partisipasi pria terkhusus pada suami dalam program keluarga 

berencana, khususnya metode vasektomi, menunjukkan masih adanya 

ketimpangan peran reproduksi dalam keluarga. Hal ini dipengaruhi oleh 

kurangnya informasi, stigma sosial, serta kesalahpahaman mengenai prosedur dan 

dampak vasektomi. Perancangan ini bertujuan untuk merancang komunikasi 

visual dalam bentuk awareness campaign vasektomi guna meningkatkan 

pemahaman dan kesadaran pria dewasa di Sumatera Selatan mengenai pentingnya 

keterlibatan pria dalam program keluarga berencana sebagai wujud kesetaraan 

peran reproduksi dalam suami istri. 

 

Kata Kunci : Vasektomi, Keluarga Berencana, Reproduksi Pria, Kontrasepsi 
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ABSTRACT 

 

The low participation of men in family planning programs, particularly 

the vasectomy method, indicates that there is still an imbalance in reproductive 

roles within families. This condition is influenced by a lack of information, social 

stigma, and misconceptions regarding the procedure and impacts of vasectomy. 

This design aims to develop visual communication in the form of a Vasectomy 

Awareness Campaign to increase the understanding and awareness of adult men 

in South Sumatra about the importance of male involvement in family planning 

programs as a form of equality in reproductive roles between husband and wife. 

 

Keywords: Vasectomy, Family Planning, Male Reproduction, Contraception. 
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