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ABSTRAK

Penelitian ini bertujuan menganalisis pengaruh e-service quality, harga, dan e-
trust terhadap keputusan pembelian pengguna online food delivery “ShopeeFood
“ di Kota Palembang, baik secara parsial maupun simultan. Penelitian ini
menggunakan metode kuantitatif dengan pendekatan asosiatif. Populasi penelitian
adalah pengguna ShopeeFood di Kota Palembang dengan sampel sebanyak 209
responden yang dipilih menggunakan teknik purposive sampling. Data
dikumpulkan melalui kuesioner dan dianalisis menggunakan SPSS melalui uji
validitas, reliabilitas, asumsi klasik, regresi linier berganda, uji t, uji F, koefisien
korelasi, dan koefisien determinasi. Hasil penelitian menunjukkan bahwa e-
service quality berpengaruh positif dan signifikan terhadap keputusan pembelian
dengan nilai t hitung 19,196 dan Sig. 0,000. Harga berpengaruh positif dan
signifikan dengan nilai t hitung 20,948 dan Sig. 0,000, sedangkan e-trust
berpengaruh positif dan signifikan dengan nilai t hitung 16,891 dan Sig. 0,000.
Secara simultan, ketiga variabel berpengaruh signifikan terhadap keputusan
pembelian dengan F hitung 348,406 dan Sig. 0,000. Nilai Adjusted R Square
sebesar 0,834 menunjukkan bahwa 83,4% variasi keputusan pembelian dapat
dijelaskan oleh ketiga variabel tersebut, sedangkan 16,6% dipengaruhi faktor lain.
Hasil ini menunjukkan pentingnya peningkatan kualitas layanan, harga kompetitif,
dan kepercayaan konsumen dalam mendorong keputusan pembelian pengguna
ShopeeFood.

Kata Kunci: e-service quality, harga, e-trust, keputusan pembelian, ShopeeFood.
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ABSTRACT

This study aims to analyze the effects of e-service quality, price, and e-trust on
purchasing decisions among online food delivery “ShopeeFood” users in
Palembang City, both partially and simultaneously. This study employed a
quantitative method with an associative approach. The population consisted of
ShopeeFood users in Palembang City, with a sample of 209 respondents selected
using purposive sampling. Data were collected through questionnaires and
analyzed using SPSS, including validity, reliability, classical assumption, multiple
linear regression, t-test, F-test, correlation coefficient, and coefficient of
determination. The results show that e-service quality has a positive and
significant effect on purchasing decisions, with a t-value of 19.196 and Sig. 0.000.
Price also has a positive and significant effect, with a t-value of 20.948 and Sig.
0.000, while e-trust has a positive and significant effect, with a t-value of 16.891
and Sig. 0.000. Simultaneously, the three variables significantly affect purchasing
decisions, with an F-value of 348.406 and Sig. 0.000. The Adjusted R Square of
0.834 indicates that 83.4% of the variation in purchasing decisions is explained
by the three variables, while 16.6% is explained by other factors. These findings
highlight the importance of service quality, competitive pricing, and consumer
trust in increasing ShopeeFood users' purchasing decisions.

Keywords: e-service quality, price, e-trust, purchasing decision, ShopeeFood.
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