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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh harga, promosi, dan lokasi
terhadap keputusan pembelian konsumen pada Coffee Shop House of Luck Kota
Palembang. Persaingan bisnis coffee shop yang semakin meningkat menuntut
pelaku usaha untuk menerapkan strategi pemasaran yang tepat agar mampu
menarik minat konsumen. Harga yang sesuai, promosi yang efektif, serta lokasi
yang strategis menjadi faktor penting yang diduga memengaruhi keputusan
pembelian konsumen. Penelitian ini menggunakan pendekatan kuantitatif dengan
teknik pengumpulan data melalui penyebaran kuesioner kepada 100 responden
yang merupakan konsumen Coffee Shop House of Luck Kota Palembang. Teknik
pengambilan sampel menggunakan purposive sampling. Data dianalisis
menggunakan uji validitas, uji reliabilitas, uji asumsi klasik, analisis regresi linier
berganda, uji t, uji F, dan koefisien determinasi (R*) dengan bantuan program SPSS
versi 26. Hasil penelitian menunjukkan bahwa secara parsial harga berpengaruh
positif dan signifikan terhadap keputusan pembelian, promosi tidak berpengaruh
signifikan terhadap keputusan pembelian, sedangkan lokasi berpengaruh positif dan
signifikan terhadap keputusan pembelian. Secara simultan, harga, promosi, dan
lokasi berpengaruh signifikan terhadap keputusan pembelian. Nilai Adjusted R
Square sebesar 0,734 menunjukkan bahwa sebesar 73,4% variasi keputusan
pembelian dapat dijelaskan oleh ketiga variabel tersebut, sedangkan sisanya sebesar
26,6% dipengaruhi oleh variabel lain di luar penelitian

Kata Kunci: Harga, Promosi, Lokasi, Keputusan Pembelian, Coffee Shop.
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ABSTRACT

This study aims to analyze the influence of price, promotion, and location on
consumers' purchasing decisions at House of Luck Coffee Shop in Palembang City.
The increasingly competitive coffee shop industry requires business owners to
implement effective marketing strategies to attract consumers. Appropriate pricing,
effective promotional activities, and a strategic location are considered important
factors influencing consumers' purchasing decisions. This study employed a
quantitative approach. Data were collected through questionnaires distributed to
100 consumers of House of Luck Coffee Shop using a purposive sampling
technique. The data were analyzed using validity and reliability tests, classical
assumption tests, multiple linear regression analysis, t-test, F-test, and the
coefficient of determination (R?) with the assistance of SPSS version 26. The results
indicate that, partially, price has a positive and significant effect on purchasing
decisions, promotion has no significant effect on purchasing decisions, while
location has a positive and significant effect on purchasing decisions.
Simultaneously, price, promotion, and location significantly influence purchasing
decisions. The Adjusted R Square value of 0.734 indicates that 73.4% of the
variation in purchasing decisions can be explained by these three variables, while
the remaining 26.6% is influenced by other variables outside the scope of this study

Keywords: Price, Promotion, Location, Purchasing Decision, Coffee Shop.
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