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INTISARI

Dinamika kontestasi politik modern dan rendahnya keterwakilan
perempuan di lembaga legislatif menuntut hadirnya strategi komunikasi politik
yang tepat melalui pembentukan citra diri yang kuat. Penelitian ini bertujuan untuk
menganalisis pembentukan personal branding Yulfa Cindosari sebagai kandidat
perempuan dalam Pemilihan Legislatif Kota Palembang Tahun 2024. Penelitian ini
menggunakan metode penelitian kualitatif dengan pendekatan pendekatan
fenomenologi ini menggali pengalaman, strategi, dan pemaknaan subjek dalam
membangun citra politik. Pengumpulan data dilakukan melalui observasi,
wawancara, dan dokumentasi, yang kemudian dianalisis menggunakan teori
Political Marketing Newman (1999) melalui empat indikator utama: orientasi pasar
politik, politik emosi dan simbolisme, kampanye permanen, serta politik citra dan
media.

Hasil penelitian menunjukkan bahwa personal branding kandidat terbangun
secara konsisten melalui kedekatan konstituen, karakter keagamaan, serta
keterlibatan sosial. Pada indikator orientasi pasar politik, komunikasi langsung
dimanfaatkan untuk menyerap aspirasi publik. Pada aspek emosi dan simbolisme,
kehadiran dalam forum pengajian, majelis taklim, dan aktivitas sosial berhasil
membangun keterikatan emosional serta kepercayaan warga. Selanjutnya, prinsip
kampanye permanen diwujudkan melalui pemeliharaan silaturahmi secara
berkelanjutan pasca-terpilih sebagai anggota legislatif. Sementara pada dimensi
politik citra dan media, media massa maupun digital difungsikan sebagai sarana
penguat, meskipun interaksi tatap muka tetap menjadi strategi dominan. Secara
keseluruhan, personal branding subjek terbentuk atas fondasi konsistensi identitas,
pendekatan sosio-keagamaan, dan kinerja nyata. Namun, ditemukan kelemahan
berupa optimasi media komunikasi politik yang belum maksimal. Oleh karena itu,
penelitian selanjutnya disarankan untuk berfokus pada efektivitas pemanfaatan
media digital dalam perluasan jangkauan komunikasi politik..

Kata Kunci: Personal Branding; Kandidat Perempuan, Kota Palembang.
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ABSTRACT

The dynamics of modern political contestation and the low level of female
representation in legislative bodies necessitate an appropriate political
communication strategy centered on building a strong personal image. This study
aims to analyze the personal branding of Yulfa Cindosari, a female candidate in the
2024 Palembang City legislative election. Employing a qualitative research method
with a phenomenological approach, the study explores the subject's experiences,
strategies, and interpretations regarding the construction of a political image. Data
were collected through observation, interviews, and documentation, and
subsequently analyzed using Newman's (1999) political marketing theory across
four key indicators: political market orientation, the politics of emotion and
symbolism, permanent campaigning, and the politics of image and media.

The findings reveal that the candidate's personal branding was consistently
established through close ties with constituents, a religious character, and social
engagement. Regarding political market orientation, direct communication was
utilized to capture public aspirations. In terms of emotion and symbolism,
participation in religious study groups and social activities successfully fostered
emotional bonds and public trust. Furthermore, the principle of permanent
campaigning was realized through the continuous maintenance of social ties after
being elected as a legislator. Meanwhile, regarding the politics of image and media,
both mass and digital media served to reinforce the brand, although face-to-face
interaction remained the dominant strategy. Overall, the subject’s personal
branding was built upon a foundation of identity consistency, a socio-religious
approach, and tangible performance. However, a weakness was identified
regarding the suboptimal optimization of political communication media.
Consequently, future research is advised to focus on the effectiveness of digital
media utilization in expanding the reach of political communication.

Keywords: Personal Branding, Female Candidates, Palembang City.
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